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Abstract: - This study examines the impact of creative accounting practices on the credibility of financial 
reports in Jordanian commercial banks. It highlights the use of innovative accounting techniques and 
manipulative strategies employed by firms to present accounting information misleadingly, thereby influencing 
the judgments of financial statement users. The research aims to investigate the influence of these practices on 
the reliability of financial reporting in Jordanian commercial banks. A questionnaire was developed and 
distributed to senior and middle management as well as workers in Jordanian commercial banks, with 51 usable 
responses out of 80 participants. The findings reveal a negative impact of creative accounting practices on the 
credibility of financial reports in Jordanian commercial banks. The study concludes by recommending that 
regulatory bodies in Jordan adopt policies to detect and address creative accounting methods in financial 
statements and develop deterrent laws with penalties and sanctions for those engaging in harmful techniques in 
creative accounting. 
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1 Introduction 
The primary role of an accountant is to prepare 
financial statements that aid stakeholders and users 
in making informed decisions by highlighting 
changes in cash flows, financial position, and 
financial performance, [1]. Financial statements are 
unique to each company and are used to 
communicate its operations to external interest 
groups. These groups rely heavily on financial 
statements to assess a company's financial position 
and business success, [2]. Therefore, it is crucial 
that the information presented in financial 
statements is accurate and dependable to ensure 
sound decision-making, [3]. 

In, [4], it suggests that users can effectively 
perform decision-making by using financial 
statements correctly. The financial statements must 
be transparent, free of bias, comparable, 
understandable, and reliable because the financial 
decisions depend primarily on them, [5]. Currently, 
to attract the most significant possible number of 
investors and provide a distinctive business image, 
companies have become more interested in 
financial statements, [6]. There are a set of 
challenges that companies face while trying to 
achieve their goals due to the continuous 
developments and changes in the business 
environment, especially after the financial scandals 
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that were due to the weakness of the internal 
control systems that happened to many large 
companies around the world, [7].  

The financial numbers game includes many 
names. In this game, creative accounting is one of 
the main labels, [8], [9]. Fraudulent financial 
reporting, Income smoothing, Earnings 
management, and Aggressive accounting represent 
the other names, [1], [3], [9], [10]. The main 
feature is the amendment of the financial 
statements to give misleading information about the 
company's performance, [11]. Managers in various 
companies around the world resort to creative 
accounting to outplay the investors, although most 
of them will not admit their use of them [1], [8], 
[10]. 

There are explicit expressions of accounting 
practices that represent creative accounting, such as 
those that attempt to manipulate the rules of 
standard accounting practices, circumvent, if 
intelligently, or the spirit of those values, [12]. 
These practices are characterized by using "novel" 
methods to present liabilities, assets, or income and 
have questionable complications, [10].  

There are a large number of corporate 
departments around the world trying to amend 
financial statements to raise the financial situation, 
whether in terms of the amount of profits or 
financial strength to reach their personal goals, due 
to the prevailing conditions in the business world, 
[4]. Corporate departments use creative accounting 
practices to access methods and arts to present 
accounting information unrealistically but attract 
investors because the economies of developing and 
developed countries are going through difficult 
economic conditions, [13]. This practice has led to 
the unreliability of the accounting information and 
affected the decisions taken by the users of these 
financial statements, [14]. 

Two main accounting foundations provide the 
groundwork for the preparation and development of 
accounting standards which are the financial 
accounting standard board [FASB] and the 
international accounting standard board [IASB], 
[12]. Therefore, in 1973, there was a primary goal 
of the IASB to standardize international financial 
reports, as the board developed and published 
international accounting standards and encouraged 
acknowledgment and recognition worldwide. 
However, there are still loopholes despite providing 
accounting standards, [15].  

Therefore, the current paper examines creative 
accounting practices and their impact on the 
credibility of financial reports in Jordanian 
commercial banks.  

This study is expected to benefit many 
stakeholders in commercial banks, such as 
regulatory authorities, researchers, management, 
auditors, financial analysts, and investors, and 
determine ways of minimizing or eliminating 
creative accounting in commercial banks. 

Moreover, the present paper is an eye-opener to 
creative accounting practices in Jordanian 
commercial banks. It determines whether 
commercial and central banks use specific methods 
to monitor and ensure the credibility of financial 
reports. 

This paper consists of six sections. The 
introduction informs the reader of the purpose of 
the study in section one and the theoretical 
background that follows in section two. Section 
three introduces most related previous literature 
and hypotheses development. Section four 
describes the chosen method of the research. In 
section five, the researcher will describe the 
analysis results, and finally, in chapter six, 
conclusions and recommendations are presented. 

 
 

2 Theoretical Background 
 
2.1 Accounting Ethics and Conceptual 

Framework 
The researchers, [16], indicated that the deceptive 
practices at WorldCom and other corporations have 
devastatingly affected the capital markets and 
investors. The public also expects auditors and 
accountants to be eager and involved participants in 
the process if top management plays with numbers, 
[17]. Reporting accurate company data is the 
function of accountants, [18], [19], [20]. To ensure 
that the information provided is trustworthy and 
reliable, the auditors should re-evaluate the 
financial statements, [21]. Different codes of ethics 
decide on accountant management systems 
developed by the accounting profession, [22], [23]. 
Compliance with the law to the fullest extent is one 
of the code's requirements. All that is required 
morally from the accountant is within these rules, 
[24]. This is important for those who depend on the 
profession's credibility, [21].  
 
2.1.1 Definition of Creative Accounting  

The process of adjusting company accounts to 
provide the desired status of the company to the 
shareholders and in the absence of specific criteria 
called creative accounting, [2], also investors and 
other stakeholders, as an accountant. To provide 
rules of conduct and financial transactions, 
resolving conflicts between competitive approaches 
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and judging issues are issues that the accounting 
process deals with, [25], [26]. There is 
misrepresentation, deception, and manipulation due 
to this flexibility, [27]. The less conservative 
components, called creativity accounting, as an 
academic researcher conduct these practices and 
conclude that creative accounting is improving with 
the benefit of weakness in the existing legislation 
or without a particular norm, [28]. According to, 
[29], a method where accountants manipulate the 
statistics in their financial statements and 
commercial units' accounts using their own 
expertise and accounting practices is the definition 
of creative accounting. Also, the researchers, [26], 
indicated how managers manipulate the financial 
reporting statistics to obtain an accounting 
variance, which is nothing but approximations 
based on transactions and activities in this year. 
The original starting point of the year under 
examination represents creative accounting. 
According to, [30], have defined it as transforming 
financial accounting numbers from their actual 
values by using the existing rules and ignoring 
other accounting rules to the figures desired by the 
preparers. The researchers, [31], clarified it as the 
practices used by the management to present their 
own favorite financial results image as the 
successful manipulation of holes or ambiguities in 
accounting law. Practices that follow the norms of 
standard accounting practices but certainly deviate 
from the spirit of those rules is creative accounting, 
and it may be referred to as "earning management", 
[25]. Creative accounting practices are not illegal 
but immoral in terms of misguiding investors and 
are different from fraudulent accounting practices 
[2], [32], [33], [34].  
 
2.1.2 Types of Creative Accounting Methods 

The variation in the very creativity allows for a 
variation in the motives for creative accounting, so 
the accounting creativity function depends on 
recognizing creative accounting policies, and the 
reason for thinking and manipulating financial data 
is a form of misleading art, [33]. Or the entrants or 
the supervisory authorities as well, in the light of an 
accountant with experience and knowledge of all 
aspects of the manipulation process, [34]. Many 
forms of creative accounting vary in style, despite 
all agreeing to misleading financial statements to 
serve the parties themselves in many ways, [35]. 
 

1. Aggressive Accounting. 
Research from, [2], defined creative accounting as 
the insistence on selecting and applying specific 
accounting methods to achieve desirable goals after 

which high profits can be reached whether these 
established accounting practices are based on 
current accounting principles. 
 

2. Earnings Management 
It is a manipulation of income to reach a previously 
planned goal. That goal may have been determined 
by the management, predicted by a financial 
analyst, or be consistent with specific business 
contexts, [35]. 
 

3. Income Smoothing 
It is a work on moving income between different 
periods, which includes reducing income in years 
with good income for years with lousy income by 
keeping it in the form of allocations for periods 
with inadequate income, [22]. 
 

4. Fraudulent Financial Reporting 
It is a deliberate statement of erroneous data or 
works to delete specific values to mislead those 
who use financial data, which is considered an 
illegal and illegal act, [36].  

In light of the preceding, creative accounting is 
formed and determined according to the nature of 
the goal to be achieved from the management side. 
The practice of creative accounting requires the 
existence of specific and specific specifications for 
its need for a qualified, expert, knowledgeable, and 
able to collect and analyze to be able to perform its 
tricky task for the parties to the economic process 
and to be against any accounting system Strong 
may be exposed, [37]. 

The way of using fraudulent financial reporting 
depending on the types of creative accounting 
practice will be presented as follows, [22], [35], 
[38]:  

 
A.  Amortization of written-off development 

expenditure over the life of the asset of a 

project: 

Organizations can consume amortized written-off 
development expenditure of assets only to transfer 
the cost to the next few years to achieve the 
required results. Administrators and departments 
have recorded the life of assets, and hence long-
term assets have a long history of depreciation in 
the accounting books, [39]. The desired results can 
be achieved through judgments or estimations in 
deciding on assets in creative accounting. 
Managers who escape taxation can depreciate the 
company's assets long-term, [40]. 
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B.  Sales and leaseback transactions: 

The chances of creative accounting can increase 
when a third party is involved in transactions as a 
bank. As for, [41], suppose an arrangement is made 
to sell an asset to a bank, then lease it back for the 
rest of its useful life, then the price of such a "Sale 
and Leaseback" can be higher or lower than the 
market value, as the difference may be 
compensated by higher or lower rentals, [42]. 
 

C.  Choice in the timing of transactions:  

Organizations can use their way to report revenues 
or sales in ways that show investment returns that 
were too low at historical rates, [43].  
 

D.  Transfer pricing methods in multinational 

companies:  

Organizations in different countries can shift their 
profits to low-tax regime countries through tax 
differentiation and advantages. Organizations are 
free to specify the price transfer method; thus, high 
price transfer in high tax regime units can be 
implemented, [44]. In creative accounting, these 
alternatives are significant.  

It was critically recognized that choices of 
accounting approaches are the primary explanation 
for creative accounting. Companies use any of the 
methods set out in the system according to their 
convenience and under accounting standards, [40], 
[45]. Also, organizations present a desired picture 
of the company through choices in methods of 
accounting which give them the legal right, [46]. 
Despite the likelihood that the information is 
deceptive to stakeholders, the program permits 
businesses to use any approach, [44]. Accounting 
practices that seek to appear to cleverly bypass the 
reality or circumvent rules of the spirit of those 
principles or traditional accounting practices 
represent Earning Management and Creative 
Accounting, [39], [46]. The presentation of income 
assets or liabilities can be described as questionable 
complications and "novel" means, [4]. The 
financial reporting becomes ineffective due to the 
reports of some dubious stewards, such as account 
falsification, profit overstatement, and price 
manipulation, [47]. 

 
2.2 Conceptual Framework of Credibility of 

Financial Reports 
International standards define the credibility feature 
as data free from material error and bias and 
through which users can rely on it to represent it 
honestly. The data must have several specifications 
to gain the quality of credibility, the most important 
of which is: that it is free from Physical error, to be 

neutral and free from bias, to represent transactions 
and events that are supposed to be represented 
honestly, and to be complete so that they fall within 
the framework of materialism and cost, [19], [48]. 
There is a close relationship between the concepts 
of conservatism and credibility or reliability, [37], 
[49]. The authors of accounting data have a certain 
level of conservatism in the case of making 
estimates and during their exercise of the imposed 
judgments. It is necessary not to exaggerate the 
statement of assets and income and work to reduce 
the expense because the accounting data are 
characterized as non-neutral or biased, [50]. 

Regarding credibility, the accounting data 
should express essential data to increase the 
understanding of who uses the information for the 
events it expresses and the explanatory and 
descriptive information, [28]. The credibility 
feature in the accounting data adds service to those 
who use the accounting information to help them 
evaluate the available information. Due to the 
difficulty of providing sufficient time and 
experience for them to give judgment on the 
accounting data, hence the accounting data must be 
free from error and bias and be presented truthfully 
and it derives from The credibility property of the 
data has three primary sub-properties, [23], [32], 
[51]:   

1. Verifiability 

This means that the accounting data is complete, 
that is, it falls within a specific limit of materiality 
and cost, and the necessity of taking into account 
not to delete any part of the data that makes the 
accounting data misleading, wrong, and dishonest, 
[52]. In, [53], defined the verifiability feature as the 
ability of those who use accounting information 
and those who undertake the measurement process 
by using measurement methods to reach results 
similar to economic events and facts, [54]. 

2. Faithful Representation 

Research from, [55], explained that the feature of 
honesty in presentation is the process of 
representing data for all operations and events that 
should be expressed honestly, and this allows 
accounting data to be described as credible and 
reliable. Whereas, [56], defined her as meaning that 
there is a congruence and agreement between the 
resources and events that the numbers and 
descriptions show and the same accounting 
numbers and descriptions on the other hand. 

3. Neutrality 

This property is free of information from neutrality 
and bias to be described as reliable and reliable 
accounting data, [57]. From the point of view of, 
[58], neutrality has been defined as accounting 
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information free of bias in a situation where there is 
no readiness for financial statements to work to 
provide the service to a specific party or entity at 
the expense of the parties and remaining parties 
who use the accounting information, or intending to 
reach a specific goal. 
 
2.2.1 Disclosure Credibility 

The quality of company disclosures and the actual 
reliability are difficult to evaluate due to the lack of 
information necessary for investors, [59]. 
Consequently, the information content of the 
disclosure, believability of company disclosures, or 
credibility should be evaluated by investors, [60]. 
The researcher, [61], indicated that investors ' 
observations of credibility would play a role in 
evaluating investors ' reactions to disclosures as 
important as the information itself. Due to the 
failures of companies that have affected investor 
trust in financial reporting, it is particularly relevant 
after SOX, [62]. 

To evaluate investor perceptions of disclosure 
credibility, the researchers, [63], provided a 
framework. The degree of external and internal 
assurance is considered one of the most influential 
factors in perceptions of disclosure credibility, [64]. 
According to, [52], the trust of investors in the 
"trustworthiness of the display of measurement 
results" and "competence and care of the 
application of stated measurement methods" is the 
reason for this impact. There are many studies, 
[35], [59], [65], highlighting assurance that the 
external auditor provides and a potential source of 
information that may lend disclosure credibility is 
the responsibility of the internal audit. Internal 
auditors ' prominent role is detecting fraud and 
preventing errors. The capacity to discover and 
correct problems before they grow large is the 
function of internal audit, [66].  

 
 

3 Literature Review and Hypotheses 

Development 
Existing research highlights creative accounting 
practices and how to impact the credibility of 
financial reports. This chapter contains the most 
related previous studies to the current study and 
determines the gaps in the literature this study will 
try to fill.   

Some previous papers were empirical studies, 
such as, [10], which aimed at finding how detecting 
creative accounting practices is affected by 
cognitive creativity in accounting among internal 
auditors. Cognitive creativity in accounting, 

measured by [creativity supports, creativity type, 
and creativity resources] was utilized in this paper. 
To reach the objective of the current paper, the 
analytical descriptive analysis was adopted. The 
community of this study consists of 128 Internal 
Audit staff at each Jordanian public shareholding 
industrial company. It was found that detecting 
creative accounting practices is affected 
statistically and positively by cognitive creativity in 
accounting among Jordanian internal auditors 
related to creativity supports, creativity type, and 
creativity resources.  

Another empirical study was, [67], which 
examined how the credibility of financial reports is 
affected by creative accounting practices. Creative 
accounting practices measured by creative 
accounting practices in the statement of cash flow, 
creative accounting practices in the statement of 
income, and creative accounting practices in the 
statement of financial position were utilized in this 
study. To reach the objective of the current paper, 
the analytical descriptive analysis was adopted. The 
community of this study consists of 147 internal 
auditors, audit managers, accountants, and financial 
managers in private commercial banks in Iraq. It 
was found that the credibility of financial 
statements is affected negatively and statistically by 
creative accounting practices measured by creative 
accounting practices in the statement of cash flow, 
creative accounting practices in the statement of 
income, and creative accounting practices in the 
statement of financial position.  

In the same line of research, the study by, [2], 
explored how the credibility of accounting reports 
is affected by creative accounting practices in 
Nigeria. Creative accounting practices measured by 
income smoothing and tax avoidance were utilized 
in this study. To reach the objective of the current 
paper, the analytical descriptive analysis was 
adopted. The community of this study consists of, 
80, accountants in banks and other enterprises with 
parents' companies in Nigeria. It was found that the 
credibility of accounting reports is affected 
negatively and statistically by creative accounting 
practices measured by income smoothing and tax 
avoidance. 

Moreover, it was found that many rules, 
without appropriate checks, penalties, and 
incentives, complement creative accounting in 
providing the basis for inaccurate, superficial, and 
unequal reporting. Another study, also in the 
Nigerian context, found that the quality of financial 
statements is affected negatively and statistically by 
creative accounting practices measured by profit 
smoothing and objectivity, unjustified changes in 
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accounting policies and estimates and 
comparability, and aggressive earnings 
management and relevance, [1]. In a similar 
context, namely in Kenya, [25], found that financial 
performance measured by earnings after tax is 
affected negatively and statistically by creative 
accounting practices. Also, the majority of firms 
collapsed because of their misuse of it.  

Other studies were conducted in the Middle 
East, such as, [68], which aimed at finding how the 
reliability of financial reporting is affected by 
creative accounting ethics techniques. Creative 
accounting ethics techniques measured by 
qualitative characteristics of accounting 
information, commitment to ethical standards, and 
roles of statutory auditors in creative accounting 
practices were utilized in this paper. The analytical 
descriptive analysis was adopted to reach the 
current paper's objective. The community of this 
study consists of, [65], practitioners of the 
accounting and auditing profession in the KSA 
environment. It was found that the reliability of 
financial reporting statements is affected negatively 
and statistically by qualitative characteristics of 
accounting information, commitment to ethical 
standards, and roles of statutory auditors in creative 
accounting practices.  

Furthermore, a study by, [69], also aimed at 
finding how the credibility of financial statements 
is affected by creative accounting practices in Iraq. 
Creative accounting practices measured by creative 
accounting practices in the statement of cash flow, 
creative accounting practices in the statement of 
income, and creative accounting practices in the 
statement of financial position were utilized in this 
paper. The analytical descriptive analysis was 
adopted to reach the current paper's objective. The 
community of this study consists of, [43], Office of 
the Comptroller accounts of licensees to work in 
the profession under the bulletin issued by the 
Council of career control and Audit in Iraq. It was 
found that the credibility of financial statements is 
affected negatively and statistically by creative 
accounting practices measured by creative 
accounting practices in the statement of cash flow, 
creative accounting practices in the statement of 
income, and creative accounting practices in the 
statement of financial position. 

The current study aimed at researching creative 
accounting practices and their impact on the 
credibility of financial reports in Jordanian 
commercial banks, and it is clear from previous 
studies that were presented that although previous 
studies dealt with the subject of the study, none of 
them dealt with the subject of the study in all its 

dimensions, which is accounting practices creative 
in each of the financial statements represented by 
creative accounting practices in the statement of 
financial position, creative accounting practices in 
the statement of income, and creative accounting 
practices in the statement of cash flow and its 
impact on the credibility of the financial statements 
in the Jordanian environment, as the current study 
is distinguished from its predecessors by its 
modernity as it was conducted during the year 
2020, and therefore the current study is a new study 
can be relied upon by the departments of 
commercial banks of Jordan in making their 
decisions, and can benefit researchers in the 
development of their research using the results. 
Based on the findings of the previous studies 
discussed above, the current study formulates the 
following hypotheses:  
Ho1: "There is no significant impact of creative 
accounting practices on the credibility of financial 
reports in Jordanian commercial banks." 
Ho1-1: "There is no significant impact of creative 
accounting practices in the statement of financial 
position on the credibility of financial reports in 
Jordanian commercial banks." 
Ho1-2: "There is no significant impact of creative 
accounting practices in the statement of income on 
the credibility of financial reports in Jordanian 
commercial banks." 
Ho1-3: "There is no significant impact of creative 
accounting practices in the statement of cash flow 
on the credibility of financial reports in Jordanian 
commercial banks". 
 
 
4 Research Design  
The present chapter provides a summary of the 
methods of the research which were utilized. It also 
gives data about the study sample, their identity, 
and the way they participated in the study sample. 
Depending on the studies on used creative 
accounting practices, the study used the 
quantitative method to study the impact of creative 
accounting practices on the credibility of financial 
reports in Jordanian commercial banks. This 
section contains five parts. The 1st part clarifies 
why the study used the quantitative approach and 
shows its outcomes. Part two presents the ways the 
questionnaire was examined and the places it was 
distributed. Part three presents a characterization 
and negotiation of the quantitative research method 
and why the academics used the survey method. 
Part four presents a discussion of information 
analyses. Moreover, part five presents the 
conclusion.  
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This study uses the quantitative approach to 
test the impact of creative accounting practices on 
the credibility of financial reports in Jordanian 
commercial banks. This is due to their exceptional 
benefits for the descriptive designs, which need no 
tests and aim to characterize reality and test the 
thesis. Research from, [70], clarifies that the 
quantitative approach is an investigation procedure 
of comprehension that depends on the method of 
inquiry tradition, which investigates problems, 
allows composite building, overall picture, word 
analyzing, announcing detailed informants' 
opinions, and managing the research in natural 
situations. 

Among the parts of the quantitative approach is 
a survey, which is applied to start incidents or 
spreading of a specific situation. Also, the survey 
method is often used to gather behavior and attitude 
data. According to, [71], states that a classical 
experimental design questionnaire is the perfect 
choice for some issues whose participants are 
randomly distributed to a group of dominant or a 
group of intervention.  

At first, the researchers should be sure that the 
information will be gathered in a standard form by 
making a questionnaire that carefully gives directed 
and planned questions, [72], that include short and 
obvious questions. This chapter is followed by a 
survey which was managed to be distributed as a 
survey. The pattern of the survey is as follows: the 
1st part contained the form to be filled with the 
demographic data of participants (age, gender, 
experience, specialization, and degree). The other 
parts contained scale questions that aimed to seize 
the variables, dependent variable, and independent 
variables of every subdivision of the survey 
creative accounting practices in the statement of 
financial position, creative accounting practices in 
the statement of income, creative accounting 
practices in the statement of cash flow, and 
credibility of financial reports.  

The survey designed the questions to make sure 
the participants understand the statements. In 
addition, the survey confirms the easy 
comprehension and obviousness of all parts of the 
survey. The survey was also previously tested by 
the academic's supervisor and was improved 
depending on the supervisor's recommendations. 

The survey questions were improved 
depending on the available measurements and 
scales from the present literature. The 5-Likert 
scale was utilized to seize the items with a range of 
five points: 5= strongly agree, 4- agree, 3= neutral, 
2= disagree & 1= strongly disagree. This scale 
assists the respondents in choosing particular 

answers. The research structure presented contains 
four variables, where the first variable creative 
accounting practices in the statement of financial 
position  is from 5 questions formulated by relying 
on the following studies, [1], [10], [67], [69], 
whereas the second variable [creative accounting 
practices in the statement of income] contained, 
[5], questions that were formulated based on the 
following studies, [1], [8], [10], [68], as for the 
third variable [creative accounting practices in the 
statement of cash flow], it contains, [5], questions 
that were formulated based on the following 
studies, [1], [3], [7], [44], finally, as the credibility 
of financial reports, it contains, [5] questions that 
were formulated by drawing on the following 
studies, [8], [10], [69]. 

According to, [73], the research quality is 
highly affected by the method of selecting the 
sampling method. The selected sample in this study 
is the random sample to fulfill the schedule that 
acknowledged the impact of creative accounting 
practices on the credibility of financial reports, and 
this subject was not studied before, mainly in 
Jordanian commercial banks. So, the study sample 
included senior and mid-managers and employees 
in commercial banks in Jordan, males and females 
with various academic and educational levels 
[doctorate, master, Bachelor, and diploma]. 
According to, [71], says that deciding the study 
sample size is a crucial step in characterizing any 
statistical study. Also, [73], say that the size of the 
sample selected should represent the targeted 
people. The significance of the size of the study 
sample and determining it was negotiated by, [71], 
by stating that the size of the sample is a critical 
element that affects the error margin. 

The researchers got experimental information 
from the sample respondents by testing the tool of 
the study sample. Research from, [74], attempted to 
evaluate the rate of the population; the sample 
containing 100 participants gave an error margin of 
less than 10%. The sample, which includes 500 
participants, gives an error margin of less than 
4.5%. The sample, which includes 1000 
participants, gives an error margin of less than 3%. 
The sample size should be more than three times 
the total number of questions; if the survey has 20 
questions, it should be distributed to senior and 
mid-managers and employees in commercial banks 
in Jordan. The survey included 80 participants, 
retrieved 56 questionnaires by the participants in 
the survey, while, 5 were disregarded since they 
were answered carelessly, and, 51 questionnaires of 
them were correctly filled. The procedure of 
gathering information started on 13/04/2020 and 
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ended on 21/04/2020. The surveys were distributed 
through Google Forms by asking participants in the 
survey of all levels to fill out the surveys. 

 
 

 
 
 
 

 
Fig. 1: Model of creative accounting practices resulting to financial reports credibility [38] 

 
 

The researchers utilized statistical analysis, 
which affected and changed the essential 
information into numbers to give beneficial data. 
The academics are going to test and adjust 
information for perfectness and uniformity. They 
excluded incomplete questionnaires, which made a 
percentage of 6.2%. So that to have the information 
in the form of a numerical weighting scale, they 
will test the information by using a quantification 
procedure coding scales: 5= strongly agree & 1= 
strongly disagree. A statistical method, Social 
Science Software SPSS, was utilized to analyze the 
information and test the hypotheses improved for 
this study. 

Figure 1 shows the conceptual framework of 
the research variables regarding the independent 
variables which is Creativity accounting practices 
while the dependent represents credibility of 
financial reports. 

 
 
 
 
 

5 Results of the Study 
This chapter consists of the findings gained back 
from the conducted online survey. The survey has 
been distributed to senior and mid-managers and 
employees in commercial banks in Jordan. This 
chapter will present and analyze the results 
obtained using multiple regression Analysis (SPSS, 
22). This chapter is going to analyze reliability 
testing and analyze the descriptive. Finally, it will 
be used of multiple regression analysis, to verify 
the hypotheses of the study that researchers 
previously developed. 
 
 
 
 
 
 
 
 
 
 
 
 

WSEAS TRANSACTIONS on COMPUTER RESEARCH 
DOI: 10.37394/232018.2023.11.36

Abeer Al-Khoury, Husni Al- Shattarat, 
Rasha Alghazzawi, Hossam Haddad

E-ISSN: 2415-1521 400 Volume 11, 2023



 

5.1 Sample Characteristics 
 

Table 1. Demographics analysis of a sample 
Gender 
Male 
Female  

Frequency 
36 
15 

Percentage% 
70.6 
29.4 

Age 
From 22-24.   
From 25-35.             
From 36-45.         
46 years & above.                   

Frequency 
3 

25 
14 
9 

Percentage% 
5.9 

49.0 
27.5 
17.6 

Degree 
Diploma  
Bachelor 
Masters 
Doctorate 

Frequency 
0 

26 
25 
0 

Percentage% 
0 

51.0 
49.0 

0 
Certificates  
CPA 
CFA 
CFE 
Others:……………… 

Frequency 
3 
4 
5 

39 

Percentage% 
5.9 
7.8 
9.8 

76.5 
Experience 
Less than two years. 
2-5 years. 
5-10 years. 
More than 10 years. 

Frequency 
3 

24 
16 
8 

Percentage% 
5.9 

47.1 
31.4 
15.7 

 
Table 1 shows that based on data acquired via 

the responding sample in terms of the Sample: 
gender, age, academic level, professional 
certification, and employment experience. For the 
sample by gender, the data indicated that 70.6% 
whereas 36 out of 51 respondents in the sample 
research were male. In contrast, 29.4% of the 
second-rank had been 15 out of 51 responders 
female. This means the males took up more than 
half of the sample. 

The following describes the distribution of the 
study sample by age which indicated that 3 out 51 
respondents represents 5.9% of the research group 
was between the ages of 22 and 24 years old, while 
25 out 51 respondents represents 49% between the 
ages of 25 and 35 years old that implies this group 
is highest majority of the sample size. On other 
hand 14 out 51 respondents represents 27.5% of 
respondents were between the ages of 36 and 45 
years old. Further, 9 out 51 respondents represents 
17.6% of the population were 46 years and above 

In the highest qualification of education, the 
majority of the sample had a Bachelor's degree, 
with 51%. While 9 people obtained professional 
certificates from the people who filled out the 
survey in this study. As for the experience, it was 
found that the majority of the study samples were 
those who had 2-5 years of experience. 
 

5.2 Reliability and Descriptive Analysis  
Table 2 shows a descriptive analysis of the 
variables questions. It is noticed from Table 2 that 
the total average of answers for the variable 
creative accounting practices in the statement of 
financial position is 1.627; the result is closer to 
"strongly disagree." The total average of answers 
for creative accounting practices in the statement of 
income is 1.957; the result is closer to "disagree." 
The total average of answers for creative 
accounting practices in the statement of cash flow 
is 1.780; the result is closer to "disagree." Finally, 
the total average of answers for credibility of 
financial reports is 4.369; the result is closer to 
"strongly agree." 

It is also noted that the value of the standard 
deviation of all variables decreases, which indicates 
an agreement in the study sample about these 
variables. 

The Cronbach alpha test measures the validity 
of the variables. Table 2 shows the values exceed 
70% of Cronbach alpha, which indicates the 
reliability of all of the variable, [74]. The Cronbach 
alpha for creative accounting practices in the 
statement of financial position is (0.715), The 
Cronbach alpha for creative accounting practices in 
the statement of income is (0.892), The Cronbach 
alpha for creative accounting practices in the 
statement of cash flow is (0.937) and The Cronbach 
alpha for The credibility of financial reports is 
(0.855) the results of each variable get a value of 
more than 70%. 
 
 

 
 
 

 
Table 2. Construct reliability and Validity analysis, and Descriptive analysis 

Variables Mean Scores α Std. Deviation 
Creative accounting practices in the statement of financial position 1.627 0.715 0.320 

Creative accounting practices in the statement of income 1.957 0.892 0.599 
Creative accounting practices in the statement of cash flow 1.780 0.937 0.662 

The credibility of financial reports 4.369 0.855 0.499 
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5.3 Testing Hypotheses 
To decide if the study hypotheses are acceptable or 
not, multiple linear regressions were used in the 
study. Also, to know whether the hypotheses are 
acceptable or not, the study used significance with a 
rate less than 0.05 so that to assure the substitution 
hypotheses and reject those which are invalid as the 
academics utilized R² [coefficient of determination 
value] to clarify the accuracy in illustrating how the 
credibility of financial reports responds to creative 
accounting practices. There's a rule which proclaims 
that when the value of significance is less than 0.05 
(Sig < 0.05), then the hypothesis "Ho" is rejected, 
and "H" is acceptable. To prove the 1st main 
hypothesis, the study utilized multiple linear 
regressions (Table 3) as below. 
1. Ho1: "There is no significant impact of creative 

accounting practices on the credibility of 
financial reports in Jordanian commercial 
banks." The results of the analysis rejected the 
hypothesis and supported "H" because Sig. F is 
less than 5%, its equal (Sig. F-distribution = 
0.000; F-distribution = 7.187). This means 
"there is an impact of creative accounting 
practices on the credibility of financial reports 
in Jordanian commercial banks."  

2. Ho1-1: "There is no significant impact of creative 
accounting practices in the statement of 
financial position on the credibility of financial 
reports in Jordanian commercial banks." The 
results of the analysis rejected the hypothesis 
and supported "H" because Sig.T is less than 
5%, it's equal (Sig < 0.05, = 0.015; T-value= -
2.533; Coefficient = -0.319). This means that if 
creative accounting practices are applied in the 
statement of financial position, then the 
credibility of financial reports will decrease.  

3. Ho1-2: "There is no significant impact of creative 
accounting practices in the statement of income 
on the credibility of financial reports in 
Jordanian commercial banks." The results of the 
analysis rejected the hypothesis and supported 
"H" because Sig.T is less than 5%, it's equal 
(Sig < 0.05, = 0.004; T-value= -3.023; 
Coefficient = -0.381). This means that if 
creative accounting practices in the statement of 

income, then the credibility of financial reports 
will decrease.  

4. Ho1-3: "There is no significant impact of creative 
accounting practices in the statement of cash 
flow on the credibility of financial reports in 
Jordanian commercial banks." The results of the 
analysis rejected the hypothesis and supported 
"H" because Sig.T is less than 5%, it's equal 
(Sig < 0.05, = 0.003; T-value= -3.124; 
Coefficient = -0.377). This means that if 
creative accounting practices in the statement of 
cash flow, then the credibility of financial 
reports will decrease.  

5. Besides that Table 3  shows the Adjusted R² rate 
is 0.271, which points to the credibility of 
financial reports that relies on creative 
accounting practices creative accounting 
practices in the statement of financial position, 
creative accounting practices in the statement of 
income, and creative accounting practices in the 
statement of cash flow, this value is moderate 
and reliable in the process of interpretation and 
prediction in the credibility of financial reports 
in Jordanian Commercial banks. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
Table 3. The Results of Testing First Main Hypothesis and Sub Hypotheses 

Hypotheses Path Coefficients [β] T-value Std. Error Sig. T< 0.05 Adjusted R2 

Ho1.1: Rejected -0.319 -2.533 0.196 0.015 
0.271 Ho1.2: Rejected -0.381 -3.023 0.105 0.004 

Ho1.3: Rejected -0.377 -3.124 0.091 0.003 
Ho1: Rejected [F-value = 7.187; Sig. F < 0.05 = 0.000.; R =0.561] 
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6 Conclusion, Limitations, and 

Recommendations  
The target of the study is to test the impact of 
creative accounting practices on the credibility of 
financial reports in Jordanian commercial banks. 
Senior and mid-managers and employees in 
commercial banks constituted the sample of the 
study. Depending on the literature in hand, the 
academics assure the existence of an impact of 
creative accounting practices on the credibility of 
financial reports in Jordanian commercial banks. 
The findings of this study support this, as illustrated 
in the previous section. This study points to the gap 
in research and so calls for more studies in the 
future in this scope to detect the variations and 
similarities between the sector of banking and other 
sectors. As a result, the reliability of financial 
statements is an essential requirement that must be 
taken into consideration by bank departments as an 
effective weapon to try to address creative 
accounting practices to increase transparency in the 
data presented in the financial statements that are 
directed to a broad segment of decision-makers. The 
results of this study were compatible with the 
preceding studies' outcomes such as, [2], [10], [67]. 

At last, there are several aspects of creative 
accounting practices, including a positive aspect that 
includes accounting methods and principles to 
identify changes in the economic, political, and 
administrative aspects, and there is a negative side 
to exploit flexibility and gaps in accounting 
standards to improve the image of the economic 
establishment by misleading the financial 
statements, which may Stumble occurs in these 
facilities. 

There are a few limitations of the current 
research. The first limitation is that the low response 
to the survey can lead to a bias in non-response, and 
this bias was evident in the test for Jordanian 
commercial banks. All due to the circumstances that 
Jordan and other countries are going through from a 
curfew due to the Covid 19. The second limitation is 
that the researchers conducted a few types of 
research that investigated how the credibility of 
financial reports in Jordanian commercial banks is 
influenced by creative accounting practices.  

In conclusion, the current study recommends 
that the regulatory bodies in Jordan adopt policies to 
discover creative accounting methods in the 
financial statements and the development of 
deterrent laws that are based on the issuance of 
penalties and sanctions for those who practice such 
methods. The study suggests conducting several 
future studies that focus on creative accounting 

practices in Jordan to reduce them and achieve the 
highest possible level of decision support.  
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