
Understanding Creative Tourism as a Potential Catalyst for Regional 

Economic Development in Ultra-Peripheral Territories: Highlighting 

Pilot-Projects in the Azores Islands 

 
CARLOS SANTOS 

Azores Sustainable Tourism Observatory (OTA) and The Centre of Applied Economics Studies of 
the Atlantic (CEEAplA),  

University of Azores, 
9500-321 Ponta Delgada,  

PORTUGAL 
 

RUI ALEXANDRE CASTANHO 
Faculty of Applied Sciences, WSB University, 

 41-300 Dabrowa Górnicza, 
POLAND 

and 
College of Business and Economics, University of Johannesburg, 

 PO Box 524, Auckland Park, 
SOUTH AFRICA, 

and 
CITUR - Madeira - Centre for Tourism Research,  

Development and Innovation,  
9000-082 Funchal-Madeira, 

PORTUGAL 
ORCID: https://orcid.org/0000-0003-1882-4801 

 
GUALTER COUTO 

School of Business and Economics and CEEAplA,  
University of Azores, 

9500-321 Ponta Delgada,  
PORTUGAL 

ORCID: https://orcid.org/0000-0001-5560-5101 
 
Abstract:- The thematic literature demonstrates that some tourism typologies, such as, rural or creative 
tourism, have a more prevailing function in obtaining regional development. Thus, this article examines 
creative tourism as a potential catalyst for regional economic development in ultra-peripheral territories by 
analyzing pilot-projects of creative tourism in the Autonomous Portuguese Region of the Azores. Through the 
study, it was possible to verify, once more, an empirical nexus between creative tourism projects and regional 
economic development. 
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1 Introduction 
Tourism is considered strongly connected with 
business models cooperating to ensure tourist 
interest in a particular area or destination [1–9].  

In this regard, tourism expansion suggests 
promoting equipment, structures, and actions to 
get the interest of tourists. Similarly, such actions 
are designed to follow tourists, society groups, 
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and the touristic destination and territory in line 
with today's sustainable techniques and goals, 
[10-13]. 
In the thematic literature, it is feasible to 
comprehend that many authors have demonstrated 
that some tourism types, as is the case of slow 
tourism, rural tourism, or even creative tourism, 
gain a predominant role in achieving regional and 
territorial sustainability, [14-20]. 
If we look at Williams', [21], studies, we confirm 
that "(...) employment in tourism contributes to 

national and regional economies". Also, 
empirical proof indicates that tourist purchasing 
creates more sectorial employment and generates 
opportunities than any other market sector of the 
economy, [22–24]. 
Besides, regarding the literature review conducted 
by Pimenta et al., [25]., it is possible to evidence a 
strong connection between creative tourism and 
territorial development. The previously mentioned 
research points us that creative tourism works 
"(...) through some type of reality transformation 
process and demonstrates direct correlations with 
cultural, material and immaterial factors, by 
committing and involving local development 
agents – public and private – in the elaboration 
and implementation of cultural policies that attract 
creative tourists."  
Thus, the research team designed the following 
empirical question: “The creative tourism  pilot-

projects in the Azores Autonomous Region 

contribute to the regional growth?”  

This article is organized as follows. Section 2 
reviews the thematic literature; Section 3 
describes the used methodology; Section 4 reports 
the results; Section 5 discusses and give us some 
conclusions about the study result; and, finally, 
section 6 shows the study limitations and 
prospective research lines. 
 
 

2 Empirical Literature 
Focusing on the peripheral and ultra-peripheral 
regions (remote and isolated regions), the known 
literature reveals to us that financial-economic 
maturation describes a catalyst for sustainable 
development, [26–30]. Thus, the possibility of 
producing various typologies of tourism - i.e., 
rural tourism, religious tourism, or creative 
tourism - is deeply connected with 
entrepreneurship, new business standards and 
models, and the so-called Small and Medium-
Sized Enterprises, [30-35]. 
Meller and Marfán, [31], state that "(…) the 

industrial sector is not the most appropriate 

approach to activate sustainable development 

processes in all contexts of remote territories". 
Contextually, several other researchers as King, 
[32], confirm that statement "(…) employment 

created are transient as their continuity relies on 

the regular flow of emigrants and tourists 

returning to the places of origin". Likewise, 
through the eighties, the promotion of jobs in 
peripheral regions was primarily due to an 
increase in the services sector, [36-38].  
In this regard, numerous regional investigations 
conducted in such particular regions proved that 
tourist spending develops more jobs and income 
than any other sector of the economy, [38-45]. 
Regarding creative tourism, the literature teel us 
that it encourages regional growth and 
development by adding value to endogenous 
assets, fostering a creative green economy, and 
not decreasing the socio-cultural sphere to the 
activity consumption, [46]. Thereby, it opens 
space for liberation, sovereignty, new adventures, 
and solidarity, connecting with traditions and 
effecting revenue through different tourist routes. 
However, let's look once more at Pimenta et al., 

[25], research it is possible to realize that: "(...) 

one could be left to wonder about the kind of 

development concept addressed in the reviewed 

literature and its correlation with creative 

tourism". 
In fact, if we analyze the reflections of Corrêa, 
Silveira, and Kist, [47], it is possible to deduce 
that there is a need to operate on growth 
approaches, ideas, and structures that contain 
regional financial, social, and ecological topics – 
the main spheres of the so-desired sustainable 
development. Nevertheless, other methods are 
likely for creative tourism, as is the case of 
Richards, [48], which assume the present position 
of creative tourism and the various underlying 
backgrounds globally. 
 
So, we identify the nexus among creative tourism 
and various growth processes and strategies could 
guide us to mixed results relying on the region's 
socio-cultural characteristics and cultural and 
ecological values, [49-58] - i.e., the CREATOUR 
AZORES Project. 
 
 
3 Methodology 
The present research is formed by 5 pilot projects 
of creative tourism working in the Portuguese 
Archipelago of the Azores (Figure 1). Thereby, 
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the following pilot projects under analysis were: 
(a) CDIJA; (b) Refunction Project – 
GOODBYAZORES; (c) Art in Nature (Arte na 
Natureza); (d) Discover the Azores through 
Photography (Descubra os Açores através da 
fotografia); and (e) Mahilawake. Regarding the 
Azores Islands location, the 5 pilot projects could 
be found in four of the 9 Azorean islands. 2 in São 
Miguel Island (CDIJA and Art in Nature 
projects); 1 on the Terceira Island (Refunction 
Project – GOODBYAZORES); and 1 on Faial 
Island (Mahilawake).   
Contextually, testing tools were used. So, the 
surveys and interviews were split into three specific 
but complementary blocs: i) a Brief Description of 
the Project and Planned Activities; ii) Business 
Model; and iii) Culture, Creativity and Community 
Impact. Moreover, the 12 primary interview 
inquiries were, divided among all the interviews, 
with queries sub-divided and developed. As an 
outcome, the whole interview was formed by 15 
questions. Within the interview inquiries, it was 
possible to encounter open-ended questions, option 
selection, and agreement-level promises (using a 
Likert Scale). 
Furthermore, bearing in mind the aim of the 
research and the data gathering methods, the 
investigation authors selected a method of data 
treatment based on descriptive statistics and likened 
the obtained outcomes with the current specialized 
bibliography to scrutinize for a possible connection 
among the pilot projects of creative tourism and the 
Azores territorial governance and development. 
 

 
Fig. 1: Geographic location of the projects in the 
Azores territory. 
 
 

 
 

 
 

4  Main Results  
 
Table 1. Item-selection and Likert scale  question – 
summarized (Appendix A).  

 
CDIJA 

Refunction Project 

– 

GOODBYAZORES 

Art in Nature 

Discover the 

Azores through 

photography 

Mahilawake 

(1) Are most of 

your customers 

local, from 

Mainland 

Portugal or 

foreign? 

Foreigners 
 

Foreigners 
 

Foreigners 

before the 

pandemic; 

Portuguese in 

the pandemic 

period  

All Portuguese 
 

(2) Do you 

know who your 

potential 

customers are? 

Mostly USA citizens Yes 
People 

interested in 

artistic culture 

People 

interested in 

photography 

 
 

Middle/upper 

class women 

(3) Assess the 

degree of 

demand for 

your creative 

tourism offer 

between 

January and 

April 2022. 

3 2 5 3 3 

(4) Do you have 

partnerships 

with tourism 

companies? 

Azorean Travel Agency 

DMC and Cresaçor 
Ongoing Yes Hotels 

 Yes 

(5) Do you have 

partnerships 

with City 

Councils or 

Parish 

Councils? 

Not yet Yes Yes No No 

(6) Do you have 

partnerships 

with national 

and 

international 

magazines to 

publicize and 

promote your 

project? 

IBCCES; Blog: 

TravelingDifferent.com; 

Australian magazine 

called "Travel Without 

Limits”. 

No No No No 

(7) Do you have 

partnerships 

with raw 

material 

suppliers? 

No No Yes No No 

(8) Have the 

investments in 

the project to 

date been low, 

moderate, 

high? 

Moderate Low Low Low Low 

(9) Are the 

main costs of 

your project 

fixed (they 

maintain the 

same value 

throughout the 

year), variable 

or hybrid? 

Variable  Variable 
Differs 

according to 

activities 
No answer Variable 

(10) For the 

success of your 

project, is there 

a need and 

possibility to 

invest more? 

Yes Yes Yes No answer Yes 

(11) What are 

the elements of 

your project 

that have the 

greatest cost 

burden? 

Human 

resources? The 

physical 

resources? 

Physical resources Human resources Promotion 
 

No answer Physical 

resources 

(12) Is your 

project making 

a profit? 
Not at this stage No No Yes Yes 

(13) Are most 

of your 

customers local, 

from Mainland 

Portugal or 

foreign? 

Foreigners 
 

Foreigners 
 

Foreigners 

before the 

pandemic; 

Portuguese in 

the pandemic 

period  

All Portuguese 
 

(14) Do you 

know who your 

potential 

customers are? 

Mostly USA citizens Yes 
People 

interested in 

artistic culture 

People 

interested in 

photography 

 
 

Middle/upper 

class women 

(15) Assess the 

degree of 

demand for 

your creative 

tourism offer 

between 

January and 

April 2022. 

3 2 5 3 3 

 
Considering the business models and focus on the 
CDIJA project's clients, it is possible to verify that 
most are foreigners. In fact,  the major part are 
clients from the USA. About the audience, their bid 
plans to protect homes and relatives with minors 
with Autism. Thus, through the training 
mechanisms for this specific audience, they will be 
capable of strengthening the answer to a wide 
target in the region of family tourism, inclusive 
tourism, and healthiness tourism. Moreover, the 
project's main actors consider that it is vital for the 
costumers experience their activities, identifying 
the "ready for autism" stamp as a qualified, 
distinguished, and liable answer to the difficulties 
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of these homes and families with children with 
Autism. The project has eventually included any 
customers or anticipations for the next summer 
season. By now, those actors are exploring the 
profile and encouragement of the clients through 
the IBCCES (International Certification as a 
Tourism Agent for Autism); numerous web 
discussions with International Autism Associations.  
Focusing on the Likert scale, they believe that the 
demand capacity for their creative tourism project 
bid among the Winter and Spring months of 2022 
is mainly on level 3. So, this specific project has 
collaborations with tourism enterprises, as is the 
case of the Azorean Travel Agency DMC or the 
Cresaçor, and the articulation with national and 
international journals to advertise and boost the 
project branding - i.e., IBCCES; Blog: 
TravelingDifferent.com and Travel Without Limits 
(a thematic international magazine). Also, no 
synergies were related with City Councils or Parish 
Councils yet, nor with basic material suppliers. The 
Human Resources in this project are Travel Agents 
and Therapists specializing in Autism; the physical 
resources are the CDIJA - Children and Youth 
Development Center of the Azores; the funding 
resources are based on the fund PO2020; the 
technical resources lays on the Partnership with a 
task force of Azores University (UAc) 
academicians and professors financed by this 
initiative. In this sense, they believe the incomes 
from the creative offer are adequate to sustain the 
costs at different issues; the financial bet in the 
project to the current day have been moderate; the 
high costs of the projects are variables (based to the 
activities and the seasonality); for the success of the 
project, there is an essential and prospect to invest 
more. The components of the project that include 
the most significant expense commitment are the 
physical resources. In fact, by now, in this project, 
there is no profit yet. 
Most Refunction Project – GOODBYAZORES 
customers are from outside the Azores Region. The 
GOODBYAZORES project aims to reach diverse 
consumer segments/numerous audiences. 
Considering the client experiences, the motivations 
for consumer participation in this project ambition 
depend on connection with new creative realities. 
Currently, this project does not have any paid 

clients yet. The project actions were integrated into 
other major Cultural initiatives. According to the 
project's main actors' statement, nine customers 
were confirmed in the summer months. 
Nevertheless, one goal is to reach a hundred clients 
by the end of the high season. They analyze the 
profile and incentives of their clients via exchange 
and by following the path of other identical 
promoters. Based on the Likert scale, they believe 
the market for their creative tourism offer between 
the Winter and Spring months of 2022 is mostly on 
level 2. This project has not yet partnered with 
tourism enterprises, national and international 
magazines to publicize and promote the project, 
and primary material suppliers. Nonetheless, the 
project collaborated with City Councils or Parish 
Councils, Cultural Associations, Artists/Promoters, 
and Schools. The HR (Human Resources) in this 
project are qualified; they have their physical 
resources, their own and supported financial and 
intellectual resources. They consider that the 
incomes from their creative offer are not adequate 
to support the costs; the investment assets in the 
project to date have been low; the high costs of the 
projects are variables (the value differs according 
to the activities, the seasons of the year); for the 
success of the project, there is a need and 
possibility to invest more. The components of the 
project that have the most significant cost burden 
are HR. This project does not have any profit, and 
they are not happy with the project's economic 
returns. 
The prevalence of Art in Nature project customers 
in Portuguese since the Covid-19 outbreak. In the 
pre-pandemic period, they were international. Their 
likely customers are people interested in artistic 
culture. This project targets various consumer 
components based on this age. Considering the 
client feedback, the motivation for consumers 
experiencing this project is glimpsing for 
something distinct; their interest in culture. In 2021 
they had fifty-eight customers since they started 
registering in the Summer months. Currently, they 
have had thirty-two since the beginning of the year. 
They have yet to confirm clients for future times 
because they only know that days before the event. 
The profile analysis and explanations of their 
clients only through interaction during experiences. 
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On a Likert scale, they consider that the demand for 
their creative tourism offer between January and 
April 2022 is on level 5. This project has 
partnerships with tourism companies, City Councils 
or Parish Councils, and raw material suppliers. 
Nevertheless, it needs to have national and 
international journals to advertise and elevate its 
project. They have qualified HR and economic and 
intellectual resources. They do not have physical 
resources. They have their physical resources, their 
supported economic resources, and their 
intellectual resources. They believe that the gains 
from their creative offer are not sufficient yet to 
subsidize the costs; the investments in the project to 
date have been low; the main costs of the projects 
are variables (the value differs according to the 
activities); for the success of the project, there is a 
requirement and opportunity to invest more. The 
project segments with the most significant cost 
burden are to promote it. This project does not have 
any profit. 
The Discover the Azores photography project 
customers are mainly native. The clients are people 
who like photography, their probable clients, and 
their target audience. The preference for 
photography is the reason why consumers 
experience this project, based on their feedback. 
From the start of their creative tourism project to 
the present, they have had 41 customers, and they 
have had one from the beginning of 2022 to the 
present. This project does not have specified or 
expected clients in the future times. They study the 
profile and incentives of their clients through 
conversations during experiences. Considering the 
Likert scale, they believe that the demand for their 
creative tourism offer between the Winter and 
Spring months of 2022 is mostly on level 3. This 
project has associations with tourism companies 
(hotels) but not with City Councils or Parish 
Councils, national and international journals to 
promote and elevate their project, and not with raw 
material suppliers. There is no information 
available regarding the existing resources in the 
project  (human, physical, financial, 
intellectual)assume that the incomes from their 
creative offer are sufficient to keep the costs; the 
investment in the project to date has been low; This 

project has profit, and they are satisfied with the 
project's returns. 
The vast of Mahilawake project customers are 
Portuguese. Their potential clients are 
middle/upper-class women. The project's target 
audience is inquisitive in adventure, travel, and 
self-development. Considering the client feedback, 
the motivations for client participation in this 
project ambition depend on the fact that it is a 
distinct product in the Azores Region and linked to 
well-being. From the very beginning of the project 
to the current moment, they have had 12 clients. 
They have 4 customers from the beginning of the 
year 2022. Also, 4 clients are confirmed for the 
summer activities, and 18 to 20 are expected. They 
study the profile and motivations of their customers 
through interactions during experiences. On a 
Likert scale, they consider that the demand for their 
creative tourism offer between January and April 
2022 is on level 3. This project has collaborations 
with tourism companies, but not with City Councils 
or Parish Councils, national and international 
magazines to publicize and promote their project, 
and not with raw material suppliers. The human 
resources in this project are qualified in some 
aspects and not others; they have any physical 
resources; the financial resources are their own; the 
intellectual resources lay on their brand and logo. 
Furthermore, they believe that the revenues from 
their creative offer are sufficient to support the 
costs; the investing investments in the project to 
date have been low; the main costs of the projects 
are variables; for the success of the project, there is 
a need and possibility to invest more. The elements 
of the project that have the most significant cost 
burden are physical resources. This project has 
profit, but they still need to bet satisfied with the 
project's profit. 
 

5  Discussion and Conclusions 
About the business model of the five analyzed 
projects, from the acquired outcomes, it is possible 
to demonstrate 2 prominent models: 1) for the 
international tourist (foreign) and 2) for the 
national and regional tourists (Portuguese). Still, a 
clear tourist profile pattern appears in both business 
models: "a tourist that seeks an artistic, rural and 
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nature-based tourism." These results appear to 
confirm the actuality in the low-density, isolated 
and ultra-peripheral regions during the SARS-CoV-
2 outbreak, where the tourist looks for such tourism 
types, [59-65]. 
Contextually, looking back to the year 2019, it was 
an amazing period in outcomes provided by 
tourism for the Azores' ultra-peripheral region. In 
the Spring of 2020, the world stopped with the 
SARS-CoV-2 outbreak, and an unprecedented loss 
of confidence in the tourist market was observed, 
[66]. However, rural tourism, ecotourism, and 
several other types of slow tourism that were 
earning pertinence in the pandemic and after the 
pandemic crisis period appear to evolve into the 
new tourism paradigm. So, such specific territories 
are the most engaging for this new tourism pattern, 
[63-66]. Also, UNWTO sustains that rural tourism 
is even more significant once tourists glimpse 
uncongested destinations with open-air actions 
during the SARS-CoV-2 pandemic, [67-70]. 
Besides, after the pandemic, the European 
Parliament (EU) has launched several new actions 
and strategies that should be assumed about 
tourism sustainability – as is the case of the EU 
plan for sustainable tourism, [71]. 
Thereby, the 5 case studies of creative tourism head 
fit exactly that path way. Thus, it is suggested that 
the regional administration, local leaders, and other 
pertinent actors and players in this territory aid and 
develop techniques to boost these projects (and 
parallel initiatives) once they not only add to the 
regional development and destination publicity but 
also for the so-desired sustainable development and 
growth. In fact, by these types of tourism, mass 
tourism is, in theory, avoided. Also, the analyzed 
creative tourism pilot projects permit regional 
financial regeneration through the collaborations 
carried out through these projects with other 
organizations and regional suppliers.  
In concluding thoughts, it is possible to confirm 
that in this isolated region, the tourism sector was 
already taking importance since 2019, benefiting 
from a substantial sample of entrepreneurs and 
players in the tourism sector in the Autonomous 
Region of the Azores; besides, the above-
mentioned was established by prior thematic 
investigations, [12, 15, 26]. 

 
6 Research Limitations and Future 

investigation Lines 
From the many limitations of this study, it is 
conceivable to emphasize the undertaking of the 
testing instruments within the SARS-CoV-2 
pandemic period. Because of that specific period, 
the research team felt some limitations - i.e., in the 
responses provided by the participants once it was a 
moment of very apprehension for the tourism 
sector. However, some of the responses received 
were vague by such actors. Furthermore, if 
additional procedures or research methods were 
used, as is the case of advanced statistics, more 
understanding was predicted to obtain, as well as if 
further inquiries were made and if more projects 
were analyzed. Similarly, if a more comprehensive 
and diverse sample was used – i.e., including the 
inhabitants in general, the tourists, the 
entrepreneurs from other projects, and several other 
players – it was likely to handle this problem from 
an abroad point of view. Also, the originality of 
this study should be stressed, which could be found 
in its application to the dimensions of the 
consequences generated by the pilot projects of 
creative tourism in the Azores Autonomous Region 
and its connection to future regional growth. 
Likewise, this investigation can be replicated in 
other locations and contribute to comparison 
reflections, stimulating the discussion on this topic 
and obtaining advancements in the specific 
literature. 
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Espacio Rural Y Fronteras. Aranzadi, T.R., 
Ed.; 2018; pp. 293-303 ISBN 978-84-1309-
065-8. 

[9]  UNWTO (United Nations World Tourism 
Organization). International 

Recommendations for Tourism Statistics; 
United Nations World Tourism Organization: 
Madrid, Spain, 2008. 

[10]  Santos, R.; Castanho, R.A.; Lousada, S. The 
Portuguese Emigrants’ Return and the 
Impacts over Tourism Development in Rural 
Areas: Directions for a Sustainable Planning. 
In Espacios y Sociedades en Transformación; 
Aranzadi, T.R., Ed.; 2020; Chapter 5, pp.85–
100, ISBN 978-84-1346-693-4. 

[11]  Vargues, P.; Loures, L. Using Geographic 
Information Systems in Visual and Aesthetic 
Analysis: The case study of a golf course in 
Algarve. WSEAS Trans. Environ. Dev. 2008, 
4, 774-783. 

[12]  Couto, G., Pimentel, P., Oliveira, A., Ponte 
Crispim, J., Santos, C., Estimaand, D., and 
Castanho, R.A. (2021). SmartDest: 
Converting the Azores Into a Smart Tourist 
Destination. Chapter #25 in the IGI 
GLOBAL Handbook of Research: Handbook 
of Research on Sustainable Development 
Goals, Climate Change, and Digitalization 
ISBN13: 9781799884828. pp.409-432. DOI: 
10.4018/978-1-7998-8482-8.ch025.  

[13]  Ulucak, R.; Yücel, A.G.; İlkay, S.Ç. 
Dynamics of tourism demand in Turkey: 
Panel data analysis using gravity model. 
Tourism Economics. 2020, 26, 1394–1414, 
doi:10.1177/1354816620901956. 

[14]  Sharpley, R. and Vass, A. (2006), Tourism, 
Farming and Diversification: An Attitudinal 
Study, Tourism Management, 27: 1040-1052. 

[15]  Sousa, À., Castanho, R. A., Couto, G. & 
Pimentel, P. (2022). Pos-Covid Tourism 
Planning: Based on the Azores Residents' 
Perceptions About the Development of 
Regional Tourism. European Planning 
Studies. doi. 
10.1080/09654313.2022.2079375 

[16]  Tourtellot, J. (2007), Destinations rated: 111 
islands. National Geographic Traveler, 
11/12: 108-127  

[17]  Yair Grinberger, A., Noam Shoval & Bob 
McKercher (2014) Typologies of tourists’ 
time–space consumption: a new approach 
using GPS data and GIS tools, Tourism 
Geographies, 16:1, 105-
123, DOI: 10.1080/14616688.2013.869249 

[18]  McKercher, B. (2018) The impact of distance 
on tourism: a tourism geography law, 
Tourism Geographies, 20:5, 905-909, DOI: 
10.1080/14616688.2018.1434813 

[19]  Labrianidis, L.; Ferrão. J.; Hertzina, K.; 
Kalantaridis, C.; Piasecki, B.; Sma-llbone, D. 

WSEAS TRANSACTIONS on BUSINESS and ECONOMICS 
DOI: 10.37394/23207.2023.20.28

Carlos Santos, Rui Alexandre Castanho, 
Gualter Couto

E-ISSN: 2224-2899 301 Volume 20, 2023

https://doi.org/10.1007/978-981-33-4260-6_2
https://doi.org/10.1007/978-981-33-4260-6_2
https://doi.org/10.1080/14616688.2013.869249


The Future fd Europe’s rural periphery. Final 
Report. In 5th Framework Programme of the 
European Community; 2003. 

[20]  Koçak, E.; Ulucak, R.; Şentürk Ulucak, Z. 
The impact of tourism developments on CO2 
emissions: An advanced panel data 
estimation. Tour. Manag. Perspect. 2020, 33, 
100611, ISSN 2211-9736, 
doi:10.1016/j.tmp.2019.100611. 

[21]  Williams, A. Introduction. In Southern 
Europe Transformed-Political and Economic 
Change in Greece, Italy, Portugal and Spain; 
Williams, A., Ed.;  Harper & Row: London, 
UK, 1984; pp. 1–32. 

[22]  Fleischer, A.; Felsenstein, D. Support for 
Rural Tourism—Does it Make a Difference? 
Ann. Tour. Res. 2000, 27, 1007–1024. 

[23]  Mahony, K.; Zyl, J. The Impacts of Tourism 
Investment on Rural Communities: Three 
Case Studies in South Africa. Dev. South. 
Afr. 2002, 19, 83–103. 

[24]  Mazumder, H.; Ahmed, M.; Al-Amin, Q. 
Estimating Total Contribution of Tourism to 
Malaysia Economy. International Journal of 
Business, Management and Social Sciences, 
2009, 2, 146–159. 

[25]  Pimenta, Carlos & Ribeiro, José & 
Remoaldo, Paula. (2021). Regional 
Development and Creative Tourism: A 
Bibliometric Survey of the Literature 
Available in Two Scientific Literature 
Databases. Revista Brasileira de Gestao e 
Desenvolvimento Regional. 17. 290-301. 

[26]  Castanho, R.A.; Couto, G.; Santos, R. 
Introductory Chapter: Rural Tourism as a 
Catalyst for Sustainable Regional 
Development of Peripheral Territories. In 
Peripheral Territories, Tourism, and Regional 
Development; IntechOpen: London, UK, 
2021; doi:10.5772/intechopen.96651. 

[27]  Zitoun R, Sander SG, Masque P, Perez 
Pijuan S, Swarzenski PW. Review of the 
Scientific and Institutional Capacity of Small 
Island Developing States in Support of a 
Bottom-up Approach to Achieve Sustainable 
Development Goal 14 Targets. Oceans. 2020; 
1(3):109-132.   

[28]  Vulevic, A.; Castanho, R.A.; Naranjo 
Gómez, J.M.; Cabezas, J.; Fernández-Pozo, 
L.; Garrido Velarde, J.; Martín Gallardo, J.; 
Lousada, S.; Loures, L. Common Regional 
Development Strategies on Iberian 
Territories. a Framework for Comprehensive 
Border Corridors Governance: Establishing 
Integrated Territorial Development [Online 

First]; IntechOpen: London, UK, 2021; 
doi:10.5772/intechopen.95617. 

[29]  Castanho, R.A.; Loures, L.; Cabezas, J.; 
Garrido Velarde, J. The Socio-Cultural 
Factors in the Common Strategic Planning in 
European Territories: Principles for 
Sustainable Development Extracted from 
Borderlands. WSEAS Trans. Environ. Dev. 
2020, doi:10.37394/232015.2020.16.79. 

[30]  Naranjo Gómez, J.M.; Lousada, S.; Garrido 
Velarde, J.; Castanho, R.A.; Loures, L. Land 
Use Changes in the Canary Archipelago 
Using the CORINE Data: A Retrospective 
Analysis. Land 2020, 9, 232, 
doi:10.3390/land9070232. 

[31]  Meller, P.; Marfán, M. Small Large Industry: 
Employment generation, linkages, and key 
sectors. Econ. Dev. Cult. Chang. 1981, 29, 
263–274. 

[32]  King, R. Return Migration and Regional 
Economic Development. In Return Migration 
and Regional Economic Problems; Croom 
Helm: Sydney, Australia, 1986; pp. 1–37. 

[33]  Bryden, J.; Bollman, R. Rural Employment 
in industrialized countries. Agric. Econ. 
2000, 22, 185–197. 

[34]  Kilkenny, M.; Partridge, M. Export sectors 
and rural development. Am. J. Agric. Econ. 
2009, 91, 910–929. 

[35]  Yesavdar, U.; Belgibayav, A.; Mersakylova, 
G. The role of developing direction of 
international tourism in Kazakhstan. Bull. 
Natl. Acad. Sci. Repub. Kazakhstan 2016, 2, 
180–185. 

[36]  Croes, R.; Rivera, M. Tourism’s potential to 
benefit the poor: A social accounting matrix 
model applied to Ecuador. Tour. Econ. 2017, 
23, 29–48. 

[37]  Kim, S.; Miller, C. An economic model 
comparison of EMSI and IMPLAN: Case of 
mistletoe marketplace. Tour. Econ. 2017, 23, 
1124–1130. 

[38]  Scott, N.; Laws, E. Stimulants and inhibitors 
in the development of niche markets-The 
whale’ stale. In Proceedings of the CAUTHE 
2004, Brisbane, Australia, 9–12 February 
2004. 

[39]  Ruzic, P.; Demonja, D. Transformations in 
business & economics. Econ. Impacts Rural 
Tour. Rural Areas Istria 2017, 16, 31–40. 

[40]  Yashalova, N.; Akimova, M.; 
Aleksandrovich, R. Propects for regional 
development of industrial tourism in view of 
the analysis of the main economic indicators 

WSEAS TRANSACTIONS on BUSINESS and ECONOMICS 
DOI: 10.37394/23207.2023.20.28

Carlos Santos, Rui Alexandre Castanho, 
Gualter Couto

E-ISSN: 2224-2899 302 Volume 20, 2023

http://dx.doi.org/10.5772/intechopen.96651


of Russian tourism industry. Econ. Soc. 
Chang. Facts Trends 2017, 10, 195–213. 

[41]  Ferrari, G.; Mondejar, J.; Secondi, L. 
Tourists’ expenditure in Tuscany and its 
impact on the regional economic system. J. 
Clean. Prod. 2018, 171, 1437–1446. 

[42]  Hjerpe, E. Outdoor recreation as a 
sustainable export industry: A case study of 
the boundary waters wilderness. Ecol. Econ. 
2018, 146, 60–68. 

[43]  Pascariu, G.; Ibanescu, B. Determinants and 
implications of the tourism multiplier eect in 
EU economies. Towards a core-periphery 
pattern? Amfiteatru Econ. 2018, 20, 982–
997. 

[44]  Zitoun R, Sander SG, Masque P, Perez 
Pijuan S, Swarzenski PW. Review of the 
Scientific and Institutional Capacity of Small 
Island Developing States in Support of a 
Bottom-up Approach to Achieve Sustainable 
Development Goal 14 Targets. Oceans. 2020; 
1(3):109-132.  

[45]  Behradfar, A., Castanho, R.A, Couto, G., 
Sousa, Á., and Pimentel, P. (2022). 
Analyzing COVID-19 Post-Pandemic 
Recovery Process in Azores Archipelago. 
Konuralp Medical Journal 2022;14(S1): 206-
218, DOI: 10.18521/ktd.1051539 

[46]  Lima, F.; Silva, Y. ́Project Querença` and 
creative tourism: visibility and local 
development of a village in the rural Algarve. 
e-Review of Tourism Research (eRTR), v. 
14, n. 1-2, p. 21-35, 2017.  

[47]  Corrêa, J.; Silveira, R.; Kist, R. Sobre o 
conceito de desenvolvimento regional: notas 
para debate. Revista Brasileira de Gestão e 
Desenvolvimento Regional, v. 15, n. 7 
(edição especial), p. 3- 15, 2019.  

[48]  Richards, G. Panorama of Creative Tourism 
around the World. Seminário Internacional 
de Turismo Criativo. Cais do Sertão, Recife-
PE, Brazil, 7th December, 2018.  

[49]  Goodwin, H. Tourism, Local Economic 
Development, and poverty reduction. 
Applied Research in Economic 
Development, v. 5, n. 3, p. 55-64, 2008.  

[50]  Henriques, C.; Moreira, M. Creative Tourism 
and Urban Sustainability: The Cases of 
Lisbon and Oporto. Revista Portuguesa de 
Estudos Regionais, n. 51, p. 93-108, 2019.  

[51]  Solima, L.; Minguzzi, A. Territorial 
development through cultural tourism and 
creative activities. Mondes du Tourisme 
(Dossier Tourisme Créatif), n. 10, p. 06-18, 
2014.  

[52]  Castanho, R.A., Lousada, S., Naranjo 
Gómez, J.M., Escórcio, P., Cabezas, J. 
Fernández-Pozo, L. and Loures, L. (2018). 
Dynamics of the Land Use Changes and the 
Associated Barriers and Opportunities for 
Sustainable Development on Peripheral and 
Insular Territories: The Madeira Island 
(Portugal) [Working Title], IntechOpen, 
DOI: 10.5772/intechopen.80827. 

[53]  McLeod, Michelle & Dodds, Rachel & 
Butler, Richard. (2022). Island Tourism 
Sustainability and Resiliency. 
10.4324/9781003280521. 

[54]  Cohen, Erik. (2020). Small Islands Tourism: 
A Review. Acta turistica. 32. 169-183. 
10.22598/at/2020.32.2.169. 

[55]  Tiago, Flávio & Oliveira, Cristina & 
Brochado, Ana & Moro, Sérgio. (2020). 
Mapping Island Tourism Research. 
10.1007/978-3-030-36126-6_9. 

[56]  Kato, Hiroshi. (2020). Remote Island 
Tourism: A Case Study in Fiji. 165-176. 
10.2495/ST200141. 

[57]  Agius, Karl. (2021). Doorway to Europe: 
migration and its impact on island tourism. 
Journal of Marine and Island Cultures. 10. 
10.21463/jmic.2021.10.1.02. 

[58]  Brokou, Despina & Darra, Athanasia & 
Kavouras, Marinos. (2022). Are New 
Cartographies Strengthening a Sustainable 
and Responsible Island Tourism?. 
10.4018/978-1-7998-7785-1.ch006. 

[59]  Walker, Therez & Lee, Timothy & Li, 
Xiubai. (2021). Sustainable development for 
small island tourism: developing slow 
tourism in the Caribbean. Journal of Travel 
& Tourism Marketing. 38. 1-15. 
10.1080/10548408.2020.1842289. 

[60]  Carlsen, J. & Zulfa, M.. (2016). Island 
tourism competitiveness and sustainability in 
the Maldives.. 
10.1079/9781780645421.0075. 

[61]  Castanho, R.A., Behradfar, A., Vulevic, A., 
and Naranjo Gómez, J. (2020). Analyzing 
Transportation Sustainability in the Canary 
Islands Archipelago. Infrastructures 2020, 5, 
58; doi:10.3390/infrastructures5070058 

[62]  Castanho R.A., Naranjo Gómez, J.M., 
Vulevic, A., Behradfar, A., and Couto, G. 
(2021). Assessing Transportation Patterns in 
the Azores Archipelago. Infrastructures 
2021, 6, 10. https://doi.org/10.3390/ 
infrastructures6010010 

[63]  Carlos Peixeira Marques, Alexandre Guedes 
& Ricardo Bento (2022) Rural tourism 

WSEAS TRANSACTIONS on BUSINESS and ECONOMICS 
DOI: 10.37394/23207.2023.20.28

Carlos Santos, Rui Alexandre Castanho, 
Gualter Couto

E-ISSN: 2224-2899 303 Volume 20, 2023



recovery between two COVID-19 waves: the 
case of Portugal, Current Issues in 
Tourism, 25:6, 857-
863, DOI: 10.1080/13683500.2021.1910216 

[64]  Matos Silva, F.; Sousa, C.; Albuquerque, H. 
Analytical Model for the Development 
Strategy of a Low-Density Territory: The 
Montesinho Natural 
Park. Sustainability 2022, 14, 4373. 
https://doi.org/10.3390/su14074373 

[65]  Zhu, H.; Deng, F. How to Influence Rural 
Tourism Intention by Risk Knowledge during 
COVID-19 Containment in China: Mediating 
Role of Risk Perception and Attitude. Int. J. 
Environ. Res. Public Health 2020, 17, 3514. 
https://doi.org/10.3390/ijerph17103514 

[66]  Castanho R.A., Couto G., Pimentel P., 
Carvalho C.B., Sousa Á., Graça Batista M. 
and Lousada, S. (2022). The Opinions of 
Decision-Makers Regarding the Rural 
Tourism Development Potential in the 
Azores Region. Smart Innovation, Systems 
and Technologies, Vol. 293, António Abreu 
et al. (Eds): Advances in Tourism, 
Technology and Systems, 978-981-19-1039- 
5, 516121_1_En. (Chapter 41) Ed. Springer. 
DOI : 10.1007/978-981-19-1040-1  

[67]  Wen, J.; Kozak, M.; Yang, S.; Liu, F. 
COVID-19: Potential effects on Chinese 
citizens’ lifestyle and travel. Tour. Rev. 
2020, doi:10.1108/tr-03-2020-0110. 

[68]  Fernández-Jeri, A. El Comportamiento del 
Consumidor Convencional de Alimentos 
Durante el COVID-19, en el Perú. Spec. 
Issue: Reflex. Sobre Coronavirus Impactos 
Rev. Científica Monfragüe Resiliente—Sci. 
J. 2020, 86–92. 

[69]  Castanho, R.A. A pandemic crisis shocking 
us all: The COVID-19. Spec. Issue: Reflex. 
Sobre Coronavirus Impactos Rev. Científica 
Monfragüe Resiliente—Sci. J. 2020, 233-
238. 

[70]  Cameron LD, Biesecker BB, Peters E, Taber 
JM, Klein W. Self-Regulation Principles 
Underlying Risk Perception and Decision 
Making within the Context of Genomic 
Testing. Social and personality psychology 
compass. 2017;11(5):e12315.  

[71]  European Parliament (2021): European 
 Parliament resolution of 25 March 2021 on 
 establishing an EU strategy for sustainable. 
 Available at: 
 tourismhttps://www.europarl.europa.eu/doc
 eo/document/TA-9-2021-0109_EN.html 
 (Accessed at 30 September 2022). 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

WSEAS TRANSACTIONS on BUSINESS and ECONOMICS 
DOI: 10.37394/23207.2023.20.28

Carlos Santos, Rui Alexandre Castanho, 
Gualter Couto

E-ISSN: 2224-2899 304 Volume 20, 2023

This paper is financed by Portuguese national funds 
through FCT–Fundação para a Ciência e a 
Tecnologia, I.P., project number UIDB/00685/2020 
and also by the project CREATOUR Azores – 
Turning the Azores into a Creative Tourism 
Destination (ACORES-01-0145-FEDER-000127). 
CREATOUR Azores is coordinated by the Azores 
Sustainable Tourism Observatory and developed in 
partnership with the University of the 
Azores/Gaspar Frutuoso Foundation, being 
financed by the FE-DER, through the Azores 
Operational Program 2020 and by regional funds, 
through the Regional Directorate for Science. and 
Technology. 
 

Contribution of Individual Authors to the 
Creation of a Scientific Article (Ghostwriting 
Policy) 
The authors equally contributed in the present 

research, at all stages from the formulation of the 

problem to the final findings and solution. 

 
   

 

Sources of Funding for Research Presented in a 
Scientific Article or Scientific Article Itself 

Conflict of Interest
The authors have no conflicts of interest to declare 

that are relevant to the content of this article. 
 
Creative Commons Attribution License 4.0 
(Attribution 4.0 International, CC BY 4.0) 
This article is published under the terms of the 

Creative Commons Attribution License 4.0 

https://creativecommons.org/licenses/by/4.0/deed.en

_US 

https://doi.org/10.1080/13683500.2021.1910216
https://creativecommons.org/licenses/by/4.0/deed.en_US
https://creativecommons.org/licenses/by/4.0/deed.en_US


Appendix 
 

 

CDIJA 

Refunction Project 

– 

GOODBYAZORES 

Art in 

Nature 

Discover the 

Azores 

through 

photography 

Mahilawake 

(1) Are most of your 

customers local, 

from Mainland 

Portugal or foreign? 

Foreigners 
 

Foreigners 
 

Foreigners 

before the 

pandemic; 

Portuguese 

in the 

pandemic 

period  

All Portuguese 
 

(2) Do you know 

who your potential 

customers are? 
Mostly USA citizens Yes 

People 

interested 

in artistic 

culture 

People 

interested in 

photography 

 
 

Middle/upper 

class women 

(3) Assess the 

degree of demand 

for your creative 

tourism offer 

between January 

and April 2022. 

3 2 5 3 3 

(4) Do you have 

partnerships with 

tourism companies? 

Azorean Travel Agency 

DMC and Cresaçor 
Ongoing Yes Hotels 

 Yes 

(5) Do you have 

partnerships with 

City Councils or 

Parish Councils? 

Not yet Yes Yes No No 

(6) Do you have 

partnerships with 

national and 

international 

magazines to 

publicize and 

promote your 

project? 

IBCCES; Blog: 

TravelingDifferent.com; 

Australian magazine 

called "Travel Without 

Limits”. 

No No No No 

(7) Do you have 

partnerships with 

raw material 

suppliers? 

No No Yes No No 

(8) Have the 

investments in the 

project to date been 

low, moderate, 

high? 

Moderate Low Low Low Low 

(9) Are the main 

costs of your project 

fixed (they maintain 

the same value 

throughout the 

year), variable or 

hybrid? 

Variable  Variable 

Differs 

according 

to 

activities 

No answer Variable 

(10) For the success 

of your project, is 
Yes Yes Yes No answer Yes 
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there a need and 

possibility to invest 

more? 
(11) What are the 

elements of your 

project that have 

the greatest cost 

burden? Human 

resources? The 

physical resources? 

Physical resources Human resources Promotion 
 No answer 

Physical 

resources 

(12) Is your project 

making a profit? 
Not at this stage No No Yes Yes 

(13) Are most of 

your customers 

local, from 

Mainland Portugal 

or foreign? 

Foreigners 
 

Foreigners 
 

Foreigners 

before the 

pandemic; 

Portuguese 

in the 

pandemic 

period  

All Portuguese 
 

(14) Do you know 

who your potential 

customers are? 
Mostly USA citizens Yes 

People 

interested 

in artistic 

culture 

People 

interested in 

photography 

 
 

Middle/upper 

class women 

(15) Assess the 

degree of demand 

for your creative 

tourism offer 

between January 

and April 2022. 

3 2 5 3 3 
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