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Abstract: Various studies have shown that accounting and the environment always influence each other, and the 
most influencing factor is culture. Accounting, in this case, pricing, is influenced by the culture of the local 
community. One of the regions in Indonesia, namely Toraja, has a unique culture of making statues of the dead 
for noble families. This way of setting the price of cultural products has its meaning. The purpose of this study 
is to reveal the meaning of price on dead statues in Toraja culture. That is qualitative research with the 
interpretive paradigms and phenomenological methods used to determine the daily experiences of individuals or 
communities. Data obtained from five informants chosen were informants with adequate knowledge of Tau- tau 

prices. The results showed that the formulated selling price of the dead statue is part of accounting practices 
with the Toraja people's culture has a meaning material value, spiritual value, and prestige value. 
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1 Introduction 

 Accounting is a discipline that is currently 
experiencing significant development. The ancient 
time shows what humans have been recognized with 
accounting transactions even in a straightforward 
form. Accounting as a science or profession, carried 
out by humans as members of society in general, has 
a cultural background in which culture is very 
closely related to society [6], [15], [17]. Along with 
its development, several factors greatly influence 
accounting, namely culture, economy, law, social 
and political in the environment in which 
accounting is located. Various studies prove that 
culture is the most potent factor influencing a 
country's accounting system and also how 
individuals in that country use accounting 
information [4], [16], [23]. 

Accounting as part of social science has a 
strong interaction (influence each other) with the 
social environment of society so that it has a role in 
shaping reality in society. Society has complex 
social environment characteristics and differences 
so that it is open to the possibility that they have a 

different perspective on an object, including the 
concept of accounting [2], [22]. 

 Culture also touches on the price aspect 
of society. Every human activity always in contact 
with a price. In the past, prices were reflected 
through barter transactions. When the barter system 
is no longer sufficient to meet the needs of human 
life, prices become a shift towards transactions that 
use money as a means of exchange [19], [13]. At 
present, humans exchange or measure the value of 
an item using money, and the term used is the price 
[1], [17], [20] & [21]. Price is one of the success 
determinants because price determines how much 
benefit will be obtained from its sale of goods or 
services. 

 Pricing is one of the critical decisions. 
The price must be able to cover all costs, or even 
more, to make a profit. According to Kotler 
&Amstrong [11], determining the selling price is a 
determining process of what a company will receive 
in selling its products. On the other hand, price is 
not only the selling price itself, which is formed by 
quantitative values , but also qualitative values play 
a role in their formation. 
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 Many kinds of research on selling prices 
have been carried out, including Benito [3] research 
which examines the use of demand forecasting 
techniques by retailers to support their decision 
making.  Hinterhuber [80] research about customer 
value‐based pricing and Hwang [4] examines a 
practical pricing framework in a competitive 
industry. However, research related to price and 
culture has not been done much.  Amaliah, in [1], 
points that the reveal of cultural values behind the 
determination of selling price from Bali 
transmigrant communities in Indonesia. And the 
result showed that the determination of selling price 
by Bali transmigrant communities not only to get 
the profit but also contains the culture values of Tri 

Hita Karana, which reflects the values of the 
submission to the creator, environmental 
conservation, and mutual assistance. 

 This study examines the meaning of the 
price on a product of culture. In the cultural life of a 
society, pricing is one of the critical decisions. 
Related to price and culture, in the Toraja 
community, there is one cultural product that is a 
product or item that must be present in a traditional 
ceremony, namely a statue of the dead called Tau-

tau in tribe language, which is a miniature of a 
deceased person. This statue is only made for nobles 
and has a high price. 

 The role of Tau-tau in the culture of the 
Toraja community is significant so that often the 
price factor becomes a secondary consideration. 
This statue place around the place where his body 
buried. Tau-tau statue, made as closely as possible 
to people who have died. In the past, for making 
Tau-Tau limbs separated from the body. For 
example, hands, feet and genitals. The rituals make 
by cutting one pig from each of these limbs as a 
condition. So, it will do for completing the ritual. 
The ancients community also believed that the 
spirits of the dead would enter Tau-tau and continue 
to live. But over the times, Tau-tau was only a 
wooden "doll" that was given clothes. 

 The Tau-Tau craftsmen, who are also 
profit-oriented, are inseparable from the problem of 
achieving profits and return on capital so that the 
Tau-tau handicraft makers set prices accordingly. 
The right price is the price under the quality of the 
product of an item, and the price can provide 
satisfaction to consumers. 

 From time to time, the statue of the dead 

or Tau-Tau constantly experiences changes and 

developments from various sides, including 
material, size, position, and character of equipment, 
resemblance, and even payment methods. In this 
study, the research problem is to uncover the 
meaning of price on the statue of the dead in Toraja 
culture. In comparison, the research aims to find out 
the meaning of Tau-tau prices in Toraja culture.  

 The contribution of this research is the 
theoretical benefit. It can add to the literature on the 
study of business and economics related to culture 
in revealing the meaning of the price of a cultural 
product. Practical benefits provide insight to related 
parties that people must know that pricing on 
cultural products is the desired cost and profit. Still, 
there is an inherent meaning in the product. 

1.1 Definition of Price 

 Price is an important thing, where the 
price is a significant component of customer 
satisfaction, and product value is what consumers 
feel, so buyers help determine the product's value. 
Profit to be gained and survival is very much 
determined. However, the income they get and 
depends on how many products sold. Also, the 
company's profit and company's survival are 
determined by how much income they earn, which 
depends on how many products are sold [20]. 

 The selling price is the amount of 
compensation (money or goods) needed to get a 
combination of goods or services by setting the 
product's price in the hope that the product is sold 
and may get the maximum profit. Kotler 
&Amstrong [11] defines the selling price as the 
monetary amount charged by a business unit to the 
buyer or customer for the goods or services sold or 
delivered. Whereas Mulyadi [12] defines that in 
principle, the selling price must be able to cover the 
total costs plus a reasonable profit, or the selling 
price is equal to the production costs plus mark-ups. 

 From the above definition, that can be 
concluded by selling of price. The price is the 
number of costs incurred to produce an item or 
service, that the desired profit percentage. Therefore 
to achieve the desired profit, one of the ways to 
attract the constemer interest of consumers. It is 
determining the right price for products sold.  
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1.2 Pricing Method 

 Generally, the selling price of standard 
products and services is determined by considering 
demand and supply, so the cost is not a determining 
price. Because by setting competitive selling prices 
it will be able to increase sales volume. Therefore 
the need to maintain a predetermined selling 
price.Because with high selling prices it will be able 
to influence product demand and sales. 

 Basically, under normal circumstances, 
the selling price of a product or service must cover 
the total complete costs associated with the product 
or service and generate the desired profit. Full costs 
represent the total sacrifice of resources to produce a 
product or service, so all of these sacrifices must be 
able to be covered by the revenue obtained from the 
sale of the product or service [20]. Plasman 
&Tidermann [18]  suggested that the determination 
of the selling price is: "The monetary amount 
charged by a business unit to the buyer or customer 
for the goods or services sold or delivered". The 
selling price determination policy is a statement of 
management's attitude towards setting the selling 
price of a product or service. The policy does not 
determine the selling price but sets factors that need 
to be considered the basic rules that need to be 
followed in determining the selling price. 

1.3 Toraja Culture 

 Toraja is also called Tondok Lepongan 

Bulan Tana Matari Allo, which means around lands 
like the moon and the sun, which is located about 
350 km from the city of Makassar, the capital of 
South Sulawesi Province. The Toraja tribe is one of 
the tribes that inhabit the mainland of South 
Sulawesi. Since a long time ago, the Toraja have 
embraced a belief called Aluk Todolo. In Toraja 
culture, the ritual of death is called Aluk Rambu 

Solo, and the ritual of thanksgiving and happiness is 
called AlukRambuTuka. 

 Taylor in [17] tries to rearrange the origin 
and evolution of religious experiences and beliefs. 
According to Taylor, the initial stage of religion is 
animistic belief: the belief that nature has a soul. 
That belief is fundamental and universal. That can 
explain of worship of the dead. The worship of 
ancestors or ancestors and also explains the origin of 
the gods. The Toraja people covers all aspects of 
human life, including worship of the spirits of the 
ancestors. According to AlukTodolo's belief, people 

die merely a change of status solely, from humans 
who live into spirits in the supernatural. 
 For the Toraja people, the ritual of death is 
an important social event that is attended by many 
people and lasts for several days. In this event, the 
symbols are full of meaning, including the statue of 
Tau-tau, which is worshipped by the local 
community through animal offerings and specific 
dances. 
 
2 Problem Formulation 

This research is qualitative, that connection 
with the objectives to be achieved, namely to 
uncover the meaning of the selling price on the 
statue of the dead in the Toraja Culture. This study 
uses an interpretive paradigm with a 
phenomenological method. The interpretive 
paradigm focuses attention on the search for 
meaning for the experience of individuals or 
communities in their daily lives. Phenomenology is 
considered appropriate in this research. Analysis of 
individual consciousness is the focus of analysis in 
transcendental phenomenology that was sparked by 
Husserl  [10], [14]. The emphasis of 
phenomenology leads to subjective experiences of 
the various characteristics. So, the subjects 
encountered and the reality of the world because 
humans have an awareness of that reality, making 
phenomenology have the ability to understand the 
existence of the world that appears to others. That is 
in line with the purpose of this study. That is trying 
to understand the values that shape the selling price 
concept that has its distinctiveness by the social and 
cultural contexts prevailing in the craftsmen of Tau-

tau in Toraja. 

 On the other hand, the reason for using 
phenomenology in this study. To find the meaning 
of prices is aimed at the discovery of nature behind 
attitudes and actions by informants in setting prices. 
As expressed by [10], one of the focuses of 
phenomenology is based on vision through 
exploration by seeing, hearing, and feeling the 
reality related to the price. The appearance was 
found through Hussein's phenomenology 
procedures, namely noema, epoche, noesis, 
intentional analysis, and eidetic reduction. That 
leads the researcher to dig deeper into the awareness 
possessed by informants in setting the selling price 
practised by craftsmen in TanaToraja. 
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2.1 Research Informant 

 The selection of informants is made 
purposively. First, the subject has been quite long 
and intensively integrated with the activities that are 
the target of research. The subject is not just 
knowing and can provide information but also has 
lived it seriously.  

 This study examines the meaning of the 
price of Tau-Tau. The researcher chooses the correct 
informant, the Tau-Tau sculptor, in two different 
places, Torajacommunity leaders, academics and 
service users. In this case, selected informants are 
informants who know about the problem being 
investigated, about the meaning of Tau-tau prices. 

 
Table 1 

List of Informants 

Name (Initial) Profession 

NN Tau-tau sculptor 
MS Tau-tau craftsman 
TP Customary leader 
SP Lecturer in cultural 
SS Customer 

 

2.2 Data Collection Technique 

 Data on the meaning of the price is the 
statue of the dead or Tau-tau. That is obtained from 
interviews in the form of informants' answers. The 
questions raised by researchers through several 
questions. It flows just like that and is done face-to-
face with the informant. The answer data is 
presented in the form of an excerpt from the 
interview. The excerpt from the interview presents 
the respondent's answer regarding the statue of the 
dead or Tau-tau to answer the formulation of the 
problem that is the main focus of the study. 

2.3 Data Analysis Technique 

 There are analyzing the data, namely 
knowing to price and revealing the meaning of Tau-

tau prices in Toraja culture. That is to see the 
pricing of Tau-tau and the meaning of Tau-tau 
prices. So, the information about Toraja culture of 
Tau-tau can be understood. 
 Related to the use of phenomenology as a 
method in this study, the stages of analysis carried 
out are the noema, epoche, noesis, intention 

analysis, and eidetic reduction. These stages are key 
concepts of phenomenology. Phenomenon analysis 
begins with the stage of identifying noema  (textural 
analysis). Based on the identification of the noema, 
researchers conducted bracketing of the findings 
captured in other textures under the texture (in other 
textures under the texture (structural analysis) to 
obtain deeper meaning or meaning [5], [10]. The 
tradition of phenomenology seeks to describe the 
phenomenon of daily life experienced. A 
community about the self-concept of informants 
according to their views. In principle, 
phenomenology Husserl emphasizes the original 
source of the subject's self and awareness to possess 
a subjective world about the meaning of life 
experience several people. 
 

3 Problem Solution 

The majority of the Toraja tribe embraced 
Christianity, while some embraced Islam and the 
animistic belief known as Aluk Todolo. The Toraja 
are famous for funeral rites, traditional house 
(Tongkonan), and wood carvings. Funeral rites in 
Toraja are significant social events, attended by 
hundreds to thousands of people, and last for several 
days. In this funeral service, a sculpture that 
resembles the dead is made, containing three-
dimensional photographs. 

TP, one of the leaders of indigenous 
peoples, said: 

"The statue that was made was a photo of 
the person who died because there were no 
cameras, so sculptures were made in ancient 
times. Today even though there is a 
sculpture camera still made as part of proper 
equipment. " 

Every society has rules that apply in its 
community environment and customs. All of the 
citizens must obey. For example, a high-level 
Rambu Solo ceremony (for high aristocrats) must 
present Tau-Tau in the process. 

 SP one of the academics revealed that: 

"The rules of each customary area are 
different. Each customary area has its own 
rules, but the substance remains the same. 
Tau-Tau has to be in a funeral ceremony 
because it is an obligation. " 
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3.1 The Symbolic Meaning of Tau-tau in 

Toraja Culture 
At the present time, the forms of Tau-tau 

are very diverse. The Toraja aristocracy interpreted 
Tau-tau as a statue depicting someone, so the family 
ordered Tau-tau as a self-portrait of a family 
member of a sculpture artist. Tau-tau makes from 
jackfruit wood. People believed in the past that the 
sap of white jackfruit wood is the blood of a god. 
The Toraja aristocrats are considered incarnations of 
god. But today, because jackfruit wood is solid and 
durable and the colour is like human skin use today. 

According to NN, a sculptor from the Londa 
area: 

"Nowadays, people make Tau-tau from 
jackfruit wood because jackfruit wood is 
more potent than it is, the longer the colour 
of jackfruit wood almost resembles the 
colour of human skin. The white jackfruit 
sap is a symbol of royal blood. " 

 
At present, almost all of the Tau-tau make 

not based on aluk in meaning, there is no worship 
and rituals anymore, and they are no longer 
considering spirit incarnations. However, the Toraja 
people still maintain their traditions from generation 
to generation. It is because they consider it to be an 
ancestral inheritance that must be preserved its 
preservation and respect for its ancestors [7]. 

Tau-tau men have characteristics such as a 
relatively broad chin. Tau-tau clothing resembling 
male Toraja clothing in general (during Rambu Solo 

ceremony) wearing clothes resembling a coat, a 
headband called pa' rope, pants. Those are only up 
to the knee are called seppatallubuku and sash in the 
form of a sarong and are generally white. Tau-tau 
women have characteristics such as a somewhat 
oval chin, headgear called sarong made of bamboo 
cushions, shaped like an umbrella, clothes worn are 
Toraja traditional clothes. That wear unique sarong 

from woven fabrics and wear accessories  [7]. 
According to SP: 
"The accessories used by Tau-tau are 
accessories that look like when the person 
lives starting from clothes, necklaces, 
bracelets, and others. In the past, these 
accessories make from gold or expensive 
beads. But now, it is no longer used. It will 
use imitation or imitation assorts. 
 

 
Figure 1. Tau-tau (Statue of the dead) 

 

 
Figure 2. Hanging Graves with Tau-tau 

 
 
 

3.2 Pricing Tau-tau 
Determining the right selling price is very 

important because it relates to the amount of profit 
obtained. Maximum profitability is one of the target 
sellers. The process of determining the selling price 
of Tau-tau is quite simple. The sculptor only uses 
the estimated costs and desired profits. The desired 
profit is the skill of the sculptor. The sculptor buys 
all the raw materials for his production needs. Then 
he estimates the labor cost and other costs, and then 
he determines the desired profit. 

In fact, in determining the selling price the 
sculptors do not have a specific method. The Tau-

Tau sculptors set a higher price because besides the 
sculptor's expertise, the manufacturing is 
complicated and requires a long time, and there is a 
spiritual value that makes Tau-Tau have a high 
price. 

Based on the study results, the price set by 
one of the informants or the sculptor was IDR 
25,000,000 - IDR 30,000,000, depending on the size 
of Tau-tau and raw materials. If the price of wood 
rises, the price of Tau-Tau will also increase. Tau-

tau sculptors do not use very detailed calculations to 
set price. 
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According to MS: 
"Costs incurred to make one or more 
usually are around IDR 7,500,000 include 
the cost of materials, food allowance, 
cigarettes, and salaries for other workers. I 
do not calculate in detail all the costs 
incurred. If the money from my pocket runs 
out or decreases, that is the expenditure for 
that day, but the expenditure does not 
exceed the amount of IDR 7,500,000 for 
one piece of Tau-tau ” 

 
The following will detail the use of fees for Tau-tau, 
although this calculation is an estimate because the 
makers of Tau-tau do not calculate in detail: 
 

Table 2 
The Cost of Making 1 Piece of Tau-tau 

 
No Description Amount (IDR) 

1. Cost of raw material: 
Wood, paint, glue 

3.800.000 

2. Cost of  direct labor 2 pax @ IDR 
500.000 

1.000.000 

3. Cost of consumption. Food, and 
cigarette. 

2.500.000 

 Amount 7.300.000 

 
From table 2 above, it can be seen that the total cost 
incurred by a tau-tau sculptor is IDR 7,300,000. The 
statue was then sold for IDR 25,000,000 – IDR 
30,000,000. Then the difference from this amount is 
profit. 

On the other hand, the price set by other 
informants in the Londa area is IDR 30,000,000 
until IDR 40,000,000. Pricing depends on the size of 
the Tau-Tau, the price of the material, and family 
considerations. If the Tau-tau customer is a family 
of Tau-tau sculptors, the price can be lower around 
IDR 25,000,000. Likewise with the Tau-tau 
sculptors in the Londa area do not use very detailed 
calculations to set prices. According to NN: 

"I only counted the cost of materials and 
money for food and cigarettes that I spent 
about IDR 6,000,000, but if it takes up to 3 
(three) months to spend it could increase 
again, but I do not use members in making 
Tau-tau because not everyone can do it." 

 
The Tau-Tau sculptors set a higher price 

because it makes it complicated and requires a long 
time even more careful in making, and with the 
spiritual value that supports Tau-tau has a high 
price. 
 
 

3.3. The Price of Tau-tau 
During this time, the concept of selling 

prices tends to only focus on profit figures as the 
ultimate goal. Determining the selling prices that 
rely on the achievement of profits only in the form 
of material realized or not can direct the culprit to 
unethical behavior. If we look further, actually, the 
definition of the selling price goes beyond mere 
costs and the achievement of material profits. The 
selling price is not only formed by the elements of 
costs and profit as contained in modern accounting. 
The selling price itself not only formed by 
quantitative values but qualitative values. 
In making Tau-tau, it is inseparable from the price 
that forms it. That was revealed through interviews 
conducted by the author on who makes the Tau-tau. 
Toraja cultural tradition carries out, namely the 
funeral ceremony or Rambu Solo, which uses Tau-

tau as one of the symbols displayed during the 
funeral service in the form of a high level of funeral 
service by cutting 24 or more buffaloes. 
 

According to SP: 
"Likewise with nobles if the buffalo pieces 
are insufficient or take the Rambu Solo 
package they cannot make Tau-Tau because 
they must meet the criteria according to the 
rules of the customary area where he is" 

 
Based on the research results from two 

places of Tau-tau manufacture which has a 
difference in the time required to make. The time 
used in making Tau-tau in Londa reaches 1 (one) 
month, even up to 3 (three) months. 

 
According to NN: 
"The 3 (three) months at the longest 
depends on my mood, but the fastest is 1 
(one) month, so people who come to order 
have come long before the due date and 
bring photos because the processing takes 
up months." 
 

Then based on the results of research on 
other informants (MS), have a processing time of 
two weeks - one month. When Tau-tau is ordering, 
the person who ordered must bring a photo of the 
person who has died or will be made one Tau-tau. 
The photo will make it easier for Tau-Tau makers to 
make the Tau-Tau. Even though the Tau-tau 
customers are family members or people they know, 
they must bring photos of people who have died 
because of the difficulty, according to the sculptors, 
as part of the face. 
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According to MS: 

"Even though, we know or even our 
families who ordered. We still need to have 
photos because we hope the results will be 
the same as those in the photos if they have 
been made. We want to see how the shape 
of the face or signs are different from the 
face of the person, because that the most 
difficult part is the face". 

According to NN: 

"The price of Tau-Tau is very high. It is 
because of difficulty level and time-
consuming work. We also have to make 
sure that the Tau-tau is similar to the 
original picture of the dead people so that 
we do not get the wrong carving because we 
can lose if we carve. The price, I think that's 
reasonable because besides being difficult, 
in Toraja, it is still rare to make Tau-tau, 
there are only about seven people who 
actively make Tau-tau, but only a few are 
known to people. The price is also high 
(expensive), and Toraja people also do not 
question the price if necessary for the 
nobles the Rambu Solo ceremony. " 

Although making Tau-tau is no longer as 
complex as in the past, which has to go through 
various customary processions, expensive raw 
materials, and complicated quality, which affects 
prices. Besides, the customary rules that require tau-

tau to exist at the time of the death ceremony make 
this product still exist. 

Nowadays, people who order Tau-tau are 
not only aristocrats, even though this violates 
customs. According to MS: 

"If someone comes to order, sometimes we 
don't know if that person is from a noble 
class or not. The point is that those who 
come to order must be nobles, and we only 
make the order, but if there are lower-class 
people who order the statue,  people like 
that don't understand the customs.” 

Based on interviews with the informants, 
the selling price set by the Tau-Tau sculptors has a 
high enough profit for 1 (one) Tau-tau, which 
reaches millions of rupiah. The price of Tau-tau that 
is formed contains values, namely: 
 

a. The Material Value 
Understanding the price concept that has 

been rife implemented so far comes from the 
motivation of gaining profits alone. The only 
purpose for which price-fixing is carried out is 
solely oriented, that is, money. This thinking is 
certainly based on the understanding that only the 
figures contained in costs and profits alone are 
reasonable measures that can be used in shaping 
prices. Likewise, the reality happened to the Tau-tau 

sculptors in Toraja. Even though they never 
accurately recorded every income or expense in 
making Tau-Tau. Regardless of the amount, profit 
remains the goal because no one wants loss. 

According to MS: 
"The benefits we get for one Tau-Tau are 
sufficient for daily expenses and savings, 
although most customers order in May to 
December, so we must be good at managing 
finances." 

 
According to NN: 
"The benefit I get for one Tau-Tau is 
enough for daily expenses and as savings, 
even though the price given is usually lower 
bargaining by the family. " 
The sculptors never accurately recorded 
how much money was spent on making tau-
tau. When the production of Tau-tau is 
completed and paid for, then they feel that 
they will get a profit from their work.  
 
According to MS: 
"I never record income to find out the 
benefits that I get, I just calculate and 
deduct it with costs, then from the profits to 
support the family and the rest as capital for 
making the next Tau-tau." 

 
Based on the research results, the 

informants that the benefits or results obtained can 
meet the family's needs, savings, and capital for 
making the next Tau-tau. 
Pricing or other than cost considerations, there is 
also a family price. The family price is set lower 
than the available price. 
 

According to NN: 
"If a family comes to order, the price will be 
lower, but the matter of the method or 
method of work and the results remain the 
same as ordinary people who come to order 
only a different price because of the 
family." 
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b. The Spiritual Value 

Based on the study results, service users 
sometimes do not consider the price set by the 
sculptor. The similarity of the Tau-tau is the 
primary consideration for deciding which carver 
will do the tau-tau. Tau-tau must be present in a 
high-level solo sign ceremony because it contains 
spiritual values for the Toraja community, 
especially for the family of the dead. That is what 
causes the sculptors to increase the price of knowing 
because of spiritual value freely. 

According to SS: 

"For us, the price does not matter. The 
important thing is the face must be as 
similar as possible. Therefore we usually 
use the services of a sculptor who is also 
our family because he knows the deceased 
well. " 

 
Toraja people always obey the rules that 

must be obeyed, like the obligations set by the adat 
council. Toraja people are known as people who 
have always maintained their cultural traditions for 
generations. The emergence of various forms. 
Forms of the present Tau-tau, which is an 
adjustment, the combination of the values of the old 
tradition or ancestor religion with the new tradition, 
is inseparable from an inauguration effort and the 
strengthening of the social status that the high-
ranking Toraja aristocracy wants to show. That was 
especially done by high aristocrats who did not want 
to lose social stratification as the most honored or 
dignified symbol in Toraja society. 
 

 
Figure 3.The Meaning of Tau-Tau Price 

 

c. The Prestige Value 

Tau-tau cannot be separated from high 
prices and prices associated with prestige. Even 

though the price of Tau-tau is high (expensive), 
Toraja people still make the Tau-tau for the 
completeness of the death ceremony. It is a symbol 
that leads to nobility, such as ownership of property, 
for example, carved traditional house (Tongkonan), 
carved barn (Alangsura'). The aristocrats still 
maintain Tau-tau as belonging to his group, which 
distinguishes it from other ordinary people. The 
aristocrats are the highest in society who have a 
particular position and control customs in society 
[15]. A Spiritual value contained in Tau-tau, which 
Toraja people high obey. Tau-tau's makers, even 
though they set high prices, the buyer will still buy 
because for the nobility, Tau-tau is a symbol of 
recognition for those who come from high level 
social or symbol of one's nobility. Therefore the 
price of the Tau-tau statue, although high 
(expensive), is not a problem for the aristocracy 
because it is associated with prestige. 

4 Conclusion 

The selling price is the essential factor in 
deciding to buy a product. Human life is always in 
contact with the price. Prices touch well on 
corporate business practices, public sector entities, 
and even in individual or group social life. The 
reality that occurs is the understanding of the 
concept of the price that has been rife implemented 
so far from the motivation to obtain profits alone, 
but actually, prices are formed not only by mere 
material elements but also by non-material 
elements. 

Accounting is one of the fields of science 
that is currently experiencing development. 
Numbers and counts know to account. Accounting 
is also related to culture. So, the price of Tau-tau in 
the context of Toraja culture. Tau-tau is the 
personification of the dead or statue intended for 
people who have died. Tau-tau contains a value 
where everyone uses symbols in the Rambu Solo 

ceremony or makes a statue for their ancestors must 
be from the high aristocratic group who are 
community leaders. 

Tau-tau has a high price because of the 
various values contained therein, namely: 1). 
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material value, which is a predetermined price that 
is formed through the figures contained in the 
various costs incurred plus the expected profit. Price 
has the advantage that includes meeting the family's 
needs and as capital used in making the next Tau-

Tau. 2) Spiritual Value, which is the value of Tau-

tau as a complement to the death ceremony meant 
as a tribute to the noble/deceased person so that the 
Tau-Tau carvers have a high enough profit for 1 
(one) piece of Tau-Tau. 3). Prestige/value is a 
symbol that leads to noble groups such as ownership 
of property, carved traditional house or tongkonan 

(Banuasura'), carved barn (Alangsura'), and Tau-tau 

at the highest level of death ceremony. The 
aristocrats still maintain Tau-tau as belonging to his 
group, which distinguishes it from other ordinary 
people. Therefore the high price of Tau-tau is not a 
problem for the aristocracy. Tau-tau is one of the 
symbols that they are come from the noble class and 
do not want to lose their identity. The royalty, where 
the aristocrats are the highest in society who have a 
particular position and control customs in society, 
affects the local community's economy. 
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