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Abstract: - This study discusses an interactive model that integrates behaviour theory with ethical theory to 
determine individual behaviour towards digital piracy. This study uses a quantitative approach by testing 
assumptions using the Structural Equation Model (SEM) assisted using the AMOS 4.0 application program. The 
results showed that the Theory of Planned Behavior (TPB) and the theory of marketing ethics (HV theory) could 
be used to predict the intention to commit digital piracy. Digital piracy intentions are not influenced by TPB's 
arbitrary rules, while digital piracy expectations and behaviour management significantly impact digital piracy 
intentions. Moral obligations and perceived benefits directly influence digital piracy. Moral obligation has clear 
negative effects, whereas perceived benefits positively impact piracy. Moral obligation hurts subjective value. 
Meanwhile, the perceived dangers often undermine individual attitudes towards digital piracy. The benefits 
people experience influence attitudes to digital piracy. This habit has had a dramatic and positive impact on 
digital piracy.  
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1. Introduction 
Social development is almost certainly the same 

as moral growth because moral behaviour, in general, 
is a fundamental element in the social act [1-3]. 
Moral development is based on moral reasoning and 
develop gradually [4, 5]. Interior is a fundamental 
understanding of Kohlberg's moral development 
theory, particularly, the changes in behavioural 
development are controlled externally into 
behaviours controlled internally [2, 6]. The theory is 
the view that moral reasoning is the basis of the 
conduct of ethical and unethical. Like for example, 
digital piracy by some experts viewed as unethical 
behaviour and detrimental to the producers and the 
state [7-10]. 

Copying or copying proprietary software or 
products, such as digital music or video files, illegal 
digital piracy [11-13]. Digital piracy is an important 
problem for developing the software industry and the 
digital media industry [14-16]. To restrict digital 
piracy, academics from various disciplines, such as 
business ethics, marketing, and IT, have also 
provided many models over the past 10 years to 
understand the nature of digital piracy and the driving 
forces behind individual digital piracy actions 
intentions. 

The model is based on conduct theories like the 
predicted behavioural theory (TPB) [17] and ethical 
theories, including the general theory of marketing 
ethics [18] model of four ethical decision-making 
components [19].  While behavioural theory as TRA 
has been used by a large number of previous research 
on digital piracy [16, 20], Some researchers consider 
digital piracy to be unethical, as a basic theory to 
explain behaviour in connection with digital piracy 
[20], thus using ethical theory-based model decision-
making. 

Some researchers have started to factor ethics in 
the model. They are based on behavioural theory 
TRA and TPB [21-24]. For example, [25, 26] include 
factor in the ethics of individual moral responsibility 
in their model. [7, 27] in their study use individual 
moral besides moral responsibility TPB in 
determining influence intention to do digital piracy. 
While studies include ethical variables in their model, 
it is not easy to see a model completely integrated 
with theoretical behaviour and ethical theory [28-30].  

This study confirmed research conducted by [20, 
31] in testing an integrated model of the intent to 
undertake digital piracy to understand individuals' 
behaviour, a model combining behaviour theory and 
ethical theory. The difference is this research is a 
study did in Indonesia. The country of Indonesia is a 

developing country that the digital piracy rate is quite 
high at the moment.  

The development of the software industry and 
the industrial growth of digital media have been 
greatly threatened by digital piracy. This may result 
in a revenue loss for the company and the country 
[14, 15, 32]. Behaviour digital piracy can occur 
because of the user's likely benefit, such as comfort, 
save time and money [33, 34]. This research is 
designed to test an integral model for understanding 
people's behavioural intentions in digital piracy. 
This model combines theoretical and theoretical 
behaviour empirically to predict digital piracy. The 
research issue (1) influences ethics dimensions such 
as schools of deontology and teleology (perceived 
benefits and perceived risks), subjective standards 
and individual intentions to piracy? (2) Does 
behavioural control perceive influence individual 
digital piracy intention? (3) Does the attitude against 
digital pirating and subjective standards meditate on 
consumers' intention to carry out digital piracy using 
deontological (moral and justice) and teleological 
(provincial and perceived risk) influence? (4) Do 
individual habits have an impact on individual 
digital piracy intention?  
 
2. Literature Review 
2.1.Theory of Planned Behavior (TPB) 

Discussion about TPB beginning with discussing 
the theory of reasoned action (called TRA) for basic 
TPB is TRA [35, 36]. TRA developed is a theory of 
attitude that often being researched and applied [37, 
38]. Furthermore, the TRA is a theory known as the 
fundamental theory explaining behaviour. TRA is a 
parsimonious theory capable of explaining complex 
human behaviour [39, 40]. 

[41] revise the TRA into TPB by adding 
perceived behavioural control. Accommodate the 
main criticisms of the TRA about the behaviour of an 
easy or under the control of the willingness of the 
person. In fact, may face a person's behaviour with a 
situation that is not easy to behave, for example, due 
to less or no resources (e.g., money, time, skills, etc.) 
[42, 43].  

Adding perceived behaviour control in TRA 
aims to clarify that intentions and behaviours are 
affected by human attitudes and subjective norms. 
However, it is also easily explained by whether or 
not someone is behaving. In other words, if one is 
sure that he does not have the resources (e.g., 
money), then that person is less likely to have the 
intention to buy a product even if the person has a 
positive attitude to buy the product [44-47]. 
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Perceived behavioural control reflects well past 
experiences of a person, including obstacles and a 
hindrance to behave. Furthermore, perceived 
behavioural control may directly or may also 
influence behaviour through intention [41].  
 
2.2.Attitudes towards something 

A position on the evaluative dimension or bipolar 
behavioural effect is part of the planned behaviour 
theory [37, 48, 49]. Attitudes towards behaviours, 
which represent the consequences of such conduct, 
are dependent upon behavioural beliefs. Model 
theory of planned behaviour by multiplying 
quantifies the consequence of subjective probability 
that those consequences will occur if the behaviour is 
implemented by evaluating that consequence [50-
52].  
 
2.3. Subjective Norms  

 Subjective standards are people's perceptions of 
social pressure of behaviour [41, 49, 53]. Subjective 
norms are based on normative beliefs in the model 
theory of rational action and theory of planned 
behaviour, which is the other party's preference for 
such actions to be carried out. The model quantifies 
these beliefs by multiplying the subjective 
probabilities of important other people (called 
referents) who believe that someone must perform 
that behaviour by someone’s behaviour and follow 
their motives (the motivation to comply). These 
multiplication results are summed according to the 
existing referents [54, 55]. 

The division between attitudes and subjective 
norms seems to be done by consensus. The 
perception of one's influence on others is expressed 
as (a) comportemental beliefs and (b) normative 
beliefs [41, 56]. 
 
2.4. Perceived Behavioral Control 

There is a determinant of motive in the model 
theory of expected conduct that does not form part 
of the model theory of rational acts assumed to have 
controlled behaviour. [41] includes the determinant 
to predict the behaviour intention is not under the full 
control of a person. Perceived behavioural control 
reflects behavioural challenges and reflects 
experience and hurdles [57-60]. Perceived behaviour 
control is the function of controlling beliefs, that is, 
beliefs about factors that contribute to or complicate 
the implementation of behaviour and the knowledge 
about these factors' strength [61-64]. Model theory 
of planned behaviour control quantifies subjective 
probability beliefs by multiplying the factors that 

complicate or simplify the implementation of 
behaviour by how far the factor can facilitate or 
complicate the implementation of behaviour (power 
of control belief or belief power control) [65-67]. 
 
2.5. Marketing Ethic Theory (H-V Theory) 

Social development is almost certainly the same 
as moral growth because moral behaviour, in general, 
is a fundamental element in the social act [2, 3, 68]. 
Internalization is a basic understanding of the theory 
of moral development. In particular, behavioural 
development changes are controlled externally into 
behaviours controlled internally [2, 6, 69]. The theory 
believes that moral reasoning is the basis of 
behaviour unethical. In marketing, it is clarified by 
the theory Vitell Hunt and Vitell [70, 71] name 
marketing ethics theory or HV theory (Hunt-Vitell 
Theory). This theory has shown that there are 
different ethical gaps between marketers and 
consumers (such as the community's different needs 
and desires). H-V theory provides a positive 
framework for encouraging normative theory in 
explicit norms decision making, consequences, and 
decision rules in situations with ethical content and 
information about the possibility of the success of 
interventions offered to the company's progress more 
ethical. HV theory aims at (1) providing general 
morality decision theory and (2) providing process 
model theory. The H-V model explores what a 
person's faces and considers the problem to be 
immoral. This theory will draw two schools of ethics 
in moral philosophy: deontological and teleological 
[72]. 

Deontological ethics, derived from the Greece 
word “deon” which means an obligation. 
Deontological ethics emphasize the obligation to act 
like a good man. According to this theory, the action 
is good not because doing so would bring a good 
result, but by the action itself as a good in itself. The 
person tests each alternative action's inherent 
accuracy or wrongdoing in the ontology evaluation 
process [73-75]. This process compares each 
alternative behaviour with a series of norms 
predetermined by the ontology. These principles are 
personal or ethical laws, ranging from (1) the 
general views on integrity, stealing, fraud, etc., and 
deal with people on fairness (2) issues: opinions 
about misguided ads, the protection of the goods, 
"bribery" information confidentiality, interviewer's 
name and interviewer's dishonesty [76, 77]. 

Teleological ethics, derived from the Greece 
word “telos”, meaning goals, objectives, effects, and 
results. According to this theory, an action is good if 
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it is well-intentioned and brings good results, and 
useful for all parties [78-80]. The teleology of the 
assessment process concentrates on four structures: 
(1) the effects of each alternative action of various 
stakeholders; (2) potential consequences which in 
each stakeholder community; (3) the value of each 
stakeholder group, whether willing or unwilling; (4) 
Each individual and circumstance can differ in the 
identity and significance of stakeholder groups. 

Hunt-Vitell Theory (Theory of Marketing 
Ethics) was introduced in 1986 and revised in 1993 
due to the evaluation of the researchers of the 
previous model. Many researchers can accept this 
model as a base to expand the body of knowledge 
about the process of ethical decision-making in 
business in general and marketing in particular [72]. 
A type of ethics decision-making (EDM) is the Hunt- 
Vitell model (HV). Therefore, the model's steps 
should be seen as a procedure or course of action that 
occurred [72]. As a process, stage models can be 
explained and understood as a means or method of 
ethical decision-making. HV model is the theory of 
(positive) descriptive, describing the approach of 
reasonable action to the ethical decision-making 
process [81-83]. In reasoned action, the ethical 
decision-making process is considered rational and 
subjective based on the norms of behaviour and 
moral considerations relevant influence. The 
decision-makers assess alternative courses of action 
or behaviour in analyzing them carefully and 
cautiously before reaching the desired goal. The 
value system would affect the choice of ethical 
decisions [84-86].   

Implementation of this theory in marketing is to 
establish and maintain long-term relationships that 
are responsible, and companies must pay attention to 
the ethical issues of marketing and business. For this 
reason, ethics and ethical assessment are at the core 
of the most ethical decision-making model in the 
marketing field, including the intention to use pirated 
software [72]. In the HV model, moral judgment and 
intentional morality must be better predictors of 
behaviour when moral issues are significant as the 
theoretical basis and focus on the importance of 
morality and the intensity of moral issues as the key 
to understanding morality when the content is 
intended to be ethical.  

TPB model of behavioural intentions affects 
pirated products [87-89]. Individual attitudes toward 
piracy software (pirated products) reflect the personal 
attitudes of that behaviour's results. If an individual 
has a strong tendency towards pirated products, he 
will probably intend to use a pirated product. 

Conversely, if a person has a weak tendency towards 
pirated products, they will tend to have an intention 
not to use pirated products [12, 90, 91]. 

Subjective norms relating to individual intention 
to use pirated software [92, 93]. In other words, the 
level of social stress that people feel about their 
actions is subjective criteria. If people who 
personally think that are important to him think that 
pirated products or using pirated products are not a 
big deal, then the individual will have a higher 
willingness to use pirated products. 

Perception of behavioural control in this study 
refers to the technical control over the individual's 
perception of product piracy. As a result, when 
consumers perceive that he has control over 
behaviour against piracy products, they intend to use 
pirated products positively. [72] Comply with ethical 
standards in model making. This model is a general 
ethical marketing paradigm that focuses on people's 
thought method. This shows that when someone 
finds a problem with content morality, the moral 
considerations determined by the argumentative and 
teleological evaluation of the problem, and then the 
moral judgment of morality's impact on personal 
behaviour intentions. Some researchers have used 
moral decision theory as the theoretical background 
of digital piracy research [94-96].   

TPB said that some comportment variables are 
decided by actions that should follow, and 
comportment has three predictions: behavioural, 
subjective expectations and perceived behavioural 
regulation [97-99]. Therefore, we also apply the 
theory to the subjective expectations of digital piracy, 
digital piracy behaviours, and behaviour 
management perceived. 
 
Assumption 1: Subjective digital piracy laws would 
have a beneficial effect on people's intention to 
enforce digital piracy. 
Assumption 2: Attitudes towards digital piracy hurt 
personal behaviour and conduct digital piracy. 
Assumption 3: Understanding behaviour 
management positively influences human behaviour 
Digital piracy intentions. 
 

In parallel with attitude, subjective norm and 
behaviour mediated interpretation, in contextual 
behaviour unethical a moral obligation is expected 
[41]. Moral responsibility is an important predictor of 
intent to commit digital piracy [7, 20, 100]. The 
subjective norm is the belief in the result that 
regulates someone and gets encouragement from this 
reference [49]. Moral responsibility as standard 
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Deontological 

 

 

 

 

Teleological 

TPB 

ethics normative may have a role in shaping 
conviction normative individual.   
 
Assumption 4: Negative moral responsibility will 
affect employees' behavioural intentions, personal 
digital piracy. 
Assumption 5: Negative moral responsibility will 
affect digital piracy's personal subjective norms. 
 

To safeguard society, justice has a universal 
moral function and offers standard ethics to 
differentiate between right and wrong. Justice can 
also influence individuals' subjective expectations of 
digital piracy. 
 
Assumption 6: the effects of justice on digital piracy's 
personal subjective standards would be negative. 
 

[72] argued that the teleological evaluation 
affects ethical judgment on behaviour; thus, there is 
a perceived consequence of each alternative 
behaviour as stakeholders. Therefore, we noticed that 
the consequences of perception influence the 
evaluation of teleological behaviours by behaviours 
and attitudes. Therefore, the assumption that rewards 
are beneficial outcomes can have a huge effect on 
people's behaviours and intentions. 

Assumption 7:  Perceived benefits will positively 
influence individual attitudes toward digital piracy 
behaviour.  
Assumption 8: Perceived advantages would 
positively impact individual behavioural intentions to 
piracy.   
 

The perceived danger can be seen as perceptions 
of the negative effects. The perceived risks have been 
found to influence the decision-making process of 
consumer piracy [15, 101]. If piracy triggers risk 
perception, the individual's attitudes to digital piracy 
would be negatively affected. 
 
Assumption 9: Perceived danger would have a 
detrimental impact on individual behaviours. 
 

Customization refers to level situational habits 
that may occur independently. This is dependent on 
the knowledge and willingness of someone to 
perform a certain mission [102, 103]. According to 
[104, 105], habits affect individual behaviour and a 
person's attitude. [106, 107] showed that custom 
influences attitude individual against piracy.  
 
Assumption 10: Habits will affect attitude individuals 
against digital piracy positively. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 1: Research Model 
 
3. Methods 

Moral 
Responsibility 

Justice 

Perceived 
benefits  

Perceived risk 

Subjective norm  

Behavior  

Intention  

Perceived 
behavioral 

control 

Habits  
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A quantitative approach is taken in this analysis 
by testing the assumption using Structural Equation 
Models (SEM) assisted using the AMOS 4.0 program 
application. 
 
3.1. Sample  

The samples are staff and students of the Faculty 
of Economics and Business (FEB), University of 
Lampung. The survey method was carried out using 
a simple random sampling process, meaning that 
everyone at FEB has the same opportunity to become 
a resource. The number of samples is 450 employees 
and male students and female students. 
 
3.2. Measurement of Research Variables 

The method of measuring attitudes towards 
digital piracy, subjective norms, controlling 
behaviour and piracy intentions in TPB is based on 
moral obligations and acts of justice. Measured 

perceived benefits and perceived risks based on the 
study's measured value determined by a Likert scale 
(strongly disagree = 1 to agree strongly = 5) 
displayed across all measurement objects. 

The validity test was carried out using factor 
analysis techniques. This is intended to measure how 
well an instrument. A valid measurement scale is the 
scale measure expected to be measured [108]. The 
key aspect of effectiveness in this study is to 
construct effectiveness. The validity of a construction 
is the extent to which a collection of measuring 
elements represents the basic component of theory 
for measurement [108]. Empirical rules for 
constructing validity: (1) The estimated standard load 
should be 0.5 or higher, (2) The extracted mean 
square error should be 0.5 or more, (3) The mean 
difference between the two factors has to be greater 
than these two factors and (4) the construction 
reliability must be 0.7 or higher.

 
Table 1. Factor Loading Research Variable 

Variable Loading Factor 
Moral Responsibility 0,578 
Justice 0,500 
Perceived benefits 0,636 
Perceived risk 0,689 
Regulation of actions perceived 0,509 
Standard subjective 0,443 
Attitude 0,708 
Habits 0,783 
Intention to Use 0,500 

 
Instrument reliability is the instrument 

measurement's pertinence or accuracy [109]. 
Reliability tests performed to determine the 
consistency and accuracy of measurement when the 
measurement is done at the same object over and over 
again with the same instrument [110]. Coefficient 

Cronbach Alpha indicates reliability testing. Getting 
closer to 1.00, the higher the consistency of the 
answers to score grains have a question or a more 
trustworthy, less reliability of 0.6 is not good enough, 
acceptable 0.7 and above 0.8 is good. 

 
Table 2. Cronbach Alpha Variable 

Research variable Cronbach Alpha Reliable Item questions 
Moral Responsibility  0,844 4 items  
Justice  0.931  2 item  
Perceived benefits  0.904  2 item  
Perceived risk  0.865  3 items  
Regulation of actions perceived 0.682  2 item  
Standard subjective 0.546  2 item  
Attitude   0,849 3 items  
Habits   0.945  4 items  
Intention to Use  0.912  2 item  
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To analyze this analysis with the aid of an 
application software AMOS 4.0 using the Structural 
Equation Model (SEM) technique.  
  
4. Result Research and Discussion 

The questionnaire was distributed 450 
questionnaires and return as many as 413 respondents 
(response rates of 92%). Of the 413 questionnaires 
contained, 10 questionnaires were not complete, and 
respondents' identity has left her not filled so that the 
number of questionnaires that can be processed or 
analyzed is as many as 403 questionnaires. 
Characteristics of respondents by sex are dominated 
by male respondents as many as 267 respondents 
(66%), while respondents by age dominated between 
the ages of 21-30 years as many as 178 respondents 
or 42%. Characteristics respondents based on 
education show that employees and students at the 
University of Lampung are dominated by education 
Strata 1 (S1) or students of the final year as many as 
215 people or 53%. Thus, more than half of the 
employees and students used as a sample were 
undergraduate students. 

The presumption that subjective standards 
against digital pirates positively affected people's 
digital piracy intentions was not verified. Intent 
digital piracy is adversely affected by subjective 
legislation, but the impact is not significant 
(estimated -04, p-value 0.58). This means that among 
(family, friends and nearby people), the better the 
subjective norms, the more respondents will not 
conduct piracy, and vice versa. 

The second assumption indicates that digital 
piracy behaviours would adversely affect people's 
digital piracy intentions (estimated value of 0.17, the 
p-value of 0.01). The interviewee's attitude is better, 
so the interviewee has no intention of digital piracy, 
which is the case. 

The third assumption pointed to the positive 
influence of the perception of conduct regulation on 
the individual conduct's intention to enforce digital 
pirating and saw this evidence (estimated at 0.22, the 
p-value is 0.00). The positive understanding of 

behavioural regulation can affect digital piracy's 
individual behavioural intentions. 

In the 4th assumption, moral responsibility 
would harm the person's intention to carry out digital 
piracy (0,06 estimate, p-value 0.42). Although there 
is a negative moral obligation affecting the intent of 
digital piracy, it does not matter. Similarly, the moral 
obligation has a detrimental influence on the purpose 
of piracy and does not have an important impact on 
the fifth presumption (p-value estimates -0,11 and 
0,15). Accordingly, conclusions 4 and 5 do not 
matter. 

Allegations of justice will negatively impact 
individual subjective norms to do digital piracy in 
assumption 6, Statistically are not proven (estimate 
0,05 and p-value 0,53). All six hypotheses are not 
supported. 

Assumption 7 that the perceived benefits would 
have a favourable and negligible effect on individual 
attitudes to digital piracy (p-value estimate of 0,06 
and 0,33). The effect of perceived favourable and 
exceedingly limited.  

Assumption 8: the perceived benefits that will 
affect individual behaviour intention to commit 
digital piracy is positive and significant (p-value 
estimate of 0,31 and 0,00), proved statistically. 
Individuals feel the benefits of digital piracy 
intention positively. They did piracy behaviour 
because they feel the benefits for their purposes. 

Assumption ninth states that the perceived risk 
will negatively influence individual attitudes toward 
digital piracy, not significant (-0.09 estimate and p-
value 0.13). This shows that when they do digital 
piracy negatively, it will be at risk. The greater the 
risk posed by piracy, the less likely they are to 
commit digital piracy. 

On the tenth assumption, allegations against 
habits will influence individual attitudes toward 
digital piracy positively (estimate 0.56 and p-value 
0.00), proved statistically. Individuals who are used 
to being highly engaged in digital piracy will also 
have great digital piracy intentions. A description of 
the research hypotheses is given in Table 3 below. 

 
Table 3. Study assumption overview 

Assumption Estimate p-value Result 
Assumption 1  -0,04 0,58 Not Support 
Assumption 2  -0,17 0,01 Support 
Assumption 3  0,22 0,00 Support 
Assumption 4  -0,06 0,42 Not Support 
Assumption 5  -0,11 0,15 Not Support 
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-0,11 

-0,31 

-0,04 

Assumption 6  0,05 0,53 Not Support 
Assumption 7  0,06 0,33 Not Support 
Assumption 8  0,31 0,00 Support 
Assumption 9  -0,09 0,13 Not Support 
Assumption 10  0,56 0,00 Support 

 
This study proposes an integrated model that 

blends TPB and moral theory. The theory is often 
used when investigating digital piracy or pirated 
goods and a model of 10 false and empirically 
checked hypotheses. All hypotheses have been tested 
by SEM and provided the necessary support for the 
proposed model, as shown in Figure 2.  

The subjective norms of TPB will not affect the 
intention of digital piracy. The perception of control 
behaviours and attitudes will affect the intention of 
piracy. This study's results are different from those of 
Chinese graduate students [111]. Her findings 
indicate that TPB is not very different from moral 
theory in predicting digital piracy intent. 

Moral responsibility directly affects the 
intention and (path coefficient -0.06) of digital 
piracy. This means that digital piracy is considered 
unethical behaviour, such as cheating in tests or 

exams, cheating, making counterfeit products, etc. It 
has also been found that moral responsibility is the 
factor most likely to influence the intent of digital 
piracy. These results are supported by research [111, 
112]. 

The results show that the perceived benefits and 
risk have a substantial effect on attitudes towards 
digital piracy due to this practice. The results show 
that the previous piracy studies' findings are clear 
[111, 113, 114]. The perceived advantages influence 
the purpose of introducing digital piracy in particular. 
This implies that the deviation from certain forms of 
behaviour is the product of certain decisions [81].  

Habits have shown a significant effect on digital 
piracy attitudes (path coefficient of 0.56). The social 
and economic changes are likely to change consumer 
behaviour and changes in digital media habits due to 
the negligence and destruction of self-regulation.

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 2. Model for Outcome Research 

 
 
5. Conclusion 

This analysis to know the two Theories of 
Planning Action (TPB) and the Integrated Marketing 
Ethics Theory (HV Theory). The goals of digital 
piracy are predictable. The subjective criteria in the 
TPB are not intended to influence digital piracy. 
They substantially influence digital piracy's aims on 

attitudes towards digital piracy and behavioural 
control interpretations. The intention to introduce 
digital piracy directly affects moral accountability 
and perceived benefits. Moral accountability has a 
strong negative impact, while the perceived benefits 
have on digital piracy. Moral responsibility destroys 
arbitrary expectations. Simultaneously, perceived 
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threats often break personal habits. The perceived 
advantage has a positive effect on the attitude of 
digital piracy. Attitudes towards digital piracy have 
had a positive and important impact. 
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